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ﬂ’ ' o _Eyet Semester B 8 ! M sL
Teach: m
Type oi Course viours o fnternal fed Terr “aratio of
Course Code Title of Course per week | Credits Assessment/Valuation | Examination | Total Exzms (Hu <)
Core MC-101 | Management Process and Organization Behaviour - 4 30 70 100 5 Hours T
Core MC-102 | Business Environment 4 30 70 100 3 Hours -
{ Core MC-103 | Economic Analysis 4 30 70 160 3 Hours 4
“ore MC-11 F'ancial 7 =couni “g and F ~nortin: iy 30 70 100 3 Hours .
Ce. ¥ Bug TS S ...H,..M.;i o .. : m h 30 i . 100 3.ours .!l
Core MC 106 MMM”WNV Apr: ions  Business and . »ber i 4 . ., - . e i
24 I 600 L
Second Semestér .
| X Homnumnw.,_
Tvpeof Cou se tlours Internal End Term Duration of
Cosrse , Codo L itleor nurse per week | redits Assessirent/Valuation Examination Total  Exams (Houi-!
. Co L0200 It cional s 4 A 10 70 0 3ius
Core MC-202 | Financial Manageinent i F wmc 70 L 3 Hou
Core MC-203 | Marketing Management 4 30 70 100 ! SHours
Core MC-204 | Human Recourse Vianagement 4 30 70 100 3 Hours
Core MC-205 | Management and Cost Accounting & 30 70 100 3 Houwrs
~ Core M(C-206 | “esearch Methe” logy 4 - 30 70 100 3Houn
[ 24 600 o]
_ m s ) This Sernee T _ ] . ; — o iu__
| Teaching _ }
Type of Ceourse Hours ,‘ Internal End Term Duration
Cuurse Code Title of Course per week | Credits _ Assessment/Valuation Examination | Total |  Exams (How
Core MC-301 | E-Cammerce 4 4 4 30 70 100 s
M Core MC-302 1 Strategic Mane ~ment 4 4 30 70 160 . >
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any T2 0 groves eut o the SE7 rroups o the ord semeoter.

“line I ~tiver " he stu T
S . ; i e i = : . ;
S ACe ONTE v & b ANGE ) : . ) 1 — ) L
_____________ GROUP-I o L ! n
MCF-311 | Contemporary [ssues in Accounting 4 4 30 70 100 3 Houss _,
N, MCF-312 1 Principles of Banking and insurance 4 4 30 70 100 3 Hours
3iscipline
Elective GROUP-II .
- CACE-31T ot Tax Lews and Practices . ) < 4 30 Fit g 5Hours
N3 cest ot Moo oeemer, o T T D 70 ] % Houss i
~ e TARB . TING TANACEMEN© ‘ o ! ) N
! GROUP-TI - S
MCM-321 | Marketing of Services _ 4 4 30 70 100 3 Hours
,ﬂmﬂ, . MCM-322 | Consumer Behaviour 4 4 30 70 100 5 Hours
,,wu.. Discipiine
- ]
/ Elective GROUP.IY
UOM-307 T Ady e tising tanageront ] 4 . 30 70 10 3 Hours
— MotAD4vales o T Dist tion | onagen ot I 4 70 I fe b FHows
L HU - AN R -OURCT MASAGEMUNT - o . ) |
GROUP-V
MCH-331 | Human Resource Development 4 4 30 70 00 3 Hours
Biscinti MCH-332 | Labour Laws 4 4 30 70 100 3 Houwrs
Jiscipune 77 -
._S_ﬁ o GROUP-VI
LIeTIIVE .
N CH-330 1 Induerial Refntions _ 4 4 30 70 ino
o bAp a3 Ueader eDy nes L 4 1 & 70 P
B 4 , N . ) 26 650
M — : -
Fourth Semester -
Teaching ;
Type of Course Hours frternal End Ternn Duration of
Course | Code Title of Course per week | Credits | Assessment/Valuation | Examination | Total Exams (Hours)
M MC-401 oss Ethirs and Corporate Governance 4 4 30 70 110 .
” Loi02 mdian onor i 4 4 - 70 Tin Hour ]




m e Dmmnm_s::m Elective: The students are _.r.;.::.ma to Opt any 4.%<O groups out of the mmM groups :?1_;:, Ath mmanm.mm_..
, 4 COUN TING ¢ FINATTE .
_— i _ GR PV B il
MCFE-411 | Finencial Statement Analysis 70 100 3 Hours
L MCF-412 | Management of Financial Servicas 70 100 3 Hours
Discipiine o
Elective GROUP-VII
N . 'CP-s | Cor ~rate 0 Plann g o 70 100 3 Hours
: Y Tidte Tmterr nm. ace ) 70 ) 3 Hoors
. TARNG TING  TANA  TMEN T o
GROUP-IX | .
MCM-421 | Retail Management 70 100 3 Hours
\ [iscipline | MCM-422 | Rural Marketing 70 100 3 Hours
Ele-tive | GROUT™-X
\/..., ) mzii tAZ, .. Tndus <! Me ~ting . ) 70 100 3 Hoeurs
R MC. 424 L and . nages i 4 3 70 e 3 Hour=
ﬂ,wU HUMAN RESOQURCE MANAGEMENT
,_,Wﬁ ._._m_xo% X1
e, MCH-431 | Train.ng and Development 70 100 3 Hours
’ fm 7 | Discintine  MCH-22 | La’ ~ur We fare and Social Securiny 70 100 3 Hours
i Elecire ) L . "OUr 1
“ PO 433 sal L. viou: ~dGr: . Dynu ics 4 70 o) 3 Hours
- MCH-234 | Global Figmnan Resource Manpageinsit 4 4 70 100 . Hours
600 | B
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MANAGEMEN | PROCESS AND ORGANIZATION BEHAYIOUR

The examuier is required to set nine questions in all. The first o
of short questions (2 marks cach) covering the entire syflaht .
e set comivising two questions “vom each unit, The «ud
questions «i all selecting one guostion from each unit
questions shall carry equal marks,

nestion will e compuisory consisting
- In addition, eight wre questions will
ents shall be requived to attempt five
wmoaddition (o compuloory Question No. [, All

Time: 3 Hours Max, Marks: 70

UNIT- 1

~leaning, nature and v e of management; M iagement thoughts; A1 ioaches to managemes: . Scientific process,
Decisions theory - ..ool, Quantitative and witem scheol, Contine ey theory of manage:

st Managerial skills:
Social responsibility of managers.

UNIT-H

~Managerial Function-

Planning - concepts .ignificance, types; O amizing - concept
organizations, aut! ety

romeiples, lypes of
respensibility,  wer, delegation, deitralization, Staffing Directing  (Leading.

Mativating and Communicating); Coordinating: controlling, process and techniques.

UNIT-1H
Organizational Beh o concepts, deterr s, challenges and o, ostunities of OB; cor
the OB; Organi siienal culture and clinte; Factors affecting OB:
bchaviour, Personalit ferception, Values, A+ udes and Learning,.

sating diseiplines to
Pderstanding aad managing individual

UNIT-1V
Understanding =i managing group h.iaviour: Interpersonal .od group dynamics: iransactional Analysis:
Applications of Emett gl latelligence in o nizations. Communic son: process, models 1 communication.
issues in organizati ..l communication. ¢ izational Change; 1 .nalyse the major cor s of organizational
behaviour in busiicss Oroanizational Des clopmeniy; Confliet Manageme:t and Stress Managemer:,

RECOMMENDT : READINGS:

[ Robbin . Oreanizational I' iowr (13th edition). © watice Hall of India P+ 1 1d.. New Delhi.

2. Luthwi bred. Organizationd: Sehaviour. 11th Editioin, McGraw Hill International, New York.

3. Robins SV urganizational Theer  Siructure Design andt plication, 3rd ed., Pr ice Hall of India
Pvt. Lid

4. New som, John W, and Koui Devis Organizational Bebavior: Human sehavias a Waorl, Tata
MeGraw 17 New Delhi.

3. lvancer” . o John and Miches 1. Matheson Ore=wtional Behaviour

Management, Tata
MceCGow THEL Mew Delhi.

6. Hersey, i Kenneth UL Blan  wd and Dewey I snson: Management Organizational
Behavic  thilizing Human R. aees, Prentice Hall, & Dethi.
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MC: 102 BUSINESS ENVIEGONMENT

Fhe examiner is required to set nine guestions i all, The first question will he compulsory vonsisting
of shart questions (2 marks each) covering the entive syllabus, In addition, cight more questions il
he set comprising two coestions [rom each v, Phe students shall be required to atlen o five
questions in all selecting one question from wach unil in addition to compulsary Question o, [ All
gquesfions shall earry equal wnnks,

Time: 3 Mours Max. Marks: 70
UNY- |

Environme:t Concept and Analysew: Internal and Externa! ciivironment, micro a0 macro environment; Coobal
business civironment; Environrmontal scanning; Economis systems,
&

UNI'T 1
Macroecerns e indicators; New In-lusteial policy resolutic 1991 and lalest resolvon in this policy; Five ™ and

Manetar. policy and their Funciion and impact on marsets; Recent economic wwiorms in Indiay Privati airon in
India

\ e UNET

Types and ~oncept of environment* ceonomie, technologics!. political and government, Demographic, socin' und
legal fre owork for business (CLasumer protection Act. Competition Act, FEM « und envirenmental v tection
Acl), Pinancial envirgnment: {inancial systein, stock murket operations and regutations (SEB1).

Ure -V

Inclustric’ .ubour environment an: rade unions in India; © ubulization: Opportur: s and challenges for » (s in
India; roreignfinvestment in ladia; Trends in global tudeand economic integiution; Contemporary I..ues: trade
and climate change, trade and food <ecurity; trade and finan . trade Geopolilics an<! ~ustainable developmer

RECOMMENDED READINGS:

1. Faie ~\lmed'aﬁci M. Absar: .am. Business Env'i{bn- 4t Indian and Global erspective, PHI New  cihi.

2. Cl cunilam, Frasicis, Busi s Environment, Hime' .. I'ublishing House,
3. Misra, KL &Purid, VI, fudian Meonomy, Himalya Pel’ hing House.
G, Asv ihapa, I, Business © aroanment, Bxcel Boo!

3. Do R Business Enviv socnt, xcel Books.

6. Paul ) in, Business Environr ., Tata McGraw Hill

7. Ecoo amie Survey, Govi. of b L,
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MC: 103 ECONOMIC AN ALYSIS

The examiner is required (o set nine guestions in all. The first question will be compulsory consisting
of short questions (2 marks encin covering the entire <yvHabuos, [n addition. eishi more questions wii
be < comprising two que ens from each unit he students shall |- required to altenpr inve
fisiestions in all selecting wne question from ench unit in addition to campulsory Question No, [ All
guestinns shall carry equal menks,

Time: 3 Viaurs Max, Marks; 70

UNIT

Ecenomic is< s and concepts; Gove: ent and the market; 8¢ cess and failure of ma: ot and role of
Governme.i, Demand and supply cralysis and Application:. Llasticity of demand i supply: Consumer ofonce:
Marginal Utlitv and Indifferent | heort -

UNIT -t

Analysis of n oduction and cost sire ure of firm: Markets inputs: Demand an- supply of inputs; Lal r
markets; © gatal, investment, and ow technology; Mark . structure Analysis: T vicet Compeltition, Mo, apaly,
imperfect Campetition and oligopoly.

UNIT 1%

Macro Econon = Issues and Meusurer . Macro Economic |+ wbility - Aggregate de and & Aggregate Sup
Basic Mod - 1 Determination of G+t short run; GDP ar  ivice Level inn Short 1 4 wnd long run,

UNIT 1Y

Macro ceconomy policies: Fiscal I'olicy “lacro Economic Polict in Open Economy; Tt - role of money in Mo
economics © . monetary policy; G’ « Feonomic Issues: 11 aion, Unemployment i internationa! Trade.

RECOMME™ DED READINGS :
Lo Liv w& Chrystal, “Econae 57, Oxford, Twelfth < -aion.
2. wamuelson &Nordhaus, “Economics”, Tata MceGraw- 1151, seventeenth Lditlon
3. Rob- i Cai*baugh,“Conter== wary Economics: An * plication Approach™ < ith- Western THOM®
U orning, Wall Street Jov- i Edition {Second).

4. Willave 1, Baumol& Alan S. P der, * Economics: Pri iples and Policy™, T WISON South- Weste:
Nir sdition,

5.0 % aanindya, Miero-Ecor. unes: Theory and Applications, Oxford Univerauy Prese. New Delhi, .




MO T FINANCIAL ACCY T UNTING AND REPGITING

LY
”

The examiner is required o sel nine questions in el
of “hort questions (2 marts cach) covering the «ntire
oeosel comprising (wo questions from eacl il

The first question will he compulsory const.ting
syllabus. In addinon, eight more quest ons will
The students shall be required to altemipst live

questions in all selecting one question from euch unit in addition to compulsory Question No. ', All
questions shall carry egurei marks,

Time: 3 Heusrs Max. Marks:

UNIT-I

Introductii to Accounting: Meniing, nature and scope. branches of accountin:, Generally accepted avcounting
principles (CAAP); Demand supply of financial statement information: Purties demanding financial statenwnt
informatic:. Conflicts among parlics, factors a fTecting dens 1ud for financial stalem: 1 information.

UNIT-T

Accormnng Cyele: Business tansuctions and source documents, Analyzing roeactio ., Journalizing and peog

ransactions. reparing a rial balar oo adjusted trinl balar + and preparation of uncial stalements of © Ling
coneerns

UNIT-111

The cons jdual framework of fir uncial Shtcmems purpuse of the framework. -cope and coverage, Quulitative
charact iistics of financial Staicinents, Concept of* mpemf and capital maintenance. Performa financial stalenients
of ~or pom'f enlities. Slgmﬁcance *' noles to financial statenis and 2 accounting 1+ licies, Other financial -

L POrLS:
Audifor’ 1eport, Dm,ctms 1{3{30" angd cmnomle governat.ce report.,

SN v
Quality of ea:nmgps Wmdow dressing, Creative financial vraclices, impact of ext-aordinary items, Quai™. of
disclosure o repoited earnings. Fir .icial Distress: meanin-- mdicators, medels of - iress prediction.

RECUMMENDED READINGS:

1. taster, George, Finan: i Statement Analysis. * .arson Ecducation Ine' Second Edition.

Gu‘; ta, R.L. and Radiaswamy, M. Advano Jd Accountancy Sultan Chand & Sons, New Dellii.

3. Shukla, ML.C., Grewal, TS, and Gu pta; $.C., Advanced Accounts, S. Ch ad & Company. New T [,
4 Anthony R, N s DFH kins and KA. Mercl . Accounting: Text ar . ases , McGraw Hill

" Jawahar Lal, Accou-.amg Theory and Practi.«, Himalaya Publishing 1 ieuse.

(.
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MOF S BUSINESS STATISTICS

Plre examiner is reqr s vd to set nine questiox in all, The [irst que-son will he compulsors consisting
of short questions (2 marks cach) coverisg the entire syllabus. i addition, eight more questions will
P+ set comprising two questions from each wnit. The students shoil he required to atfe:pt five
questions in all selec’.ug one question frors ach unit in addition compulsory Question v, 1, All
questions shall eas vy equal marks.

Ther 3 Heurs

Max. Marks: 70
CNTT-I

intro" . sion to statistics: Des: ptive statistics: Meas - of Central tendency sl DispersiomMultip!  cpression
an’ currelation: Linear re vossion equation, Rer ssion equation in ferins ofsimple correlation: coefficients:
feliabilite of the estimate: Multiple Correlation: Partial Conelation.

UINTT-11

Prob ulitys Concept of wobability: Approack . 1o probability; Ceitional probability; dditive

and
Muotuplicative Laws; Buye's Theoreny; Probabitity Distributions: Binwinial

, Palsson and Novmal, and their
charae” vistics and application . Sampling methods: P +ability and non-prob- lity, Sampling and neL-sumpling
evic - sumpling Distributicn s, Central Limit theor i, Statistical estimatior: point and interval.

b1y

inferers Tl Statistics: Test of V' potheses-Formulation fiypothesis and error 1 hypothesis testing:  rametric
Tew /L tand Fest, ANOY 4 {one-way), Non-p etric tests: Chi-sque . Mann-Whitney test. .rusal Wallis
i Wileoxon signed rank. st

oIy
statistion! Quality Control: Type. of Control charts: Cer ‘1ol chart for Varjable and R-Chart and Ce rol chart
lor  ibule — percentage . wctives, fraction de’ inves and no. of de sy Index numbers: cthods for
¢ duction ol index nure s, Application of iioiox numbers, problem- oi Index numbers con

suction. Time

bertes Aaalysist Models of tive - series.analysis- addi= ¢ and multiplicative: iethods of constructine ~casonal
inde” djusting time series -« for seasonal variati - .. Lstimation of seasor  + dariations.

RECO™IMENDED READIN?

Heinz, IKohler: Stati- . for Business & Eco iuics, Harper Colling
< Hien, LAW: Quantaative approach to Managerial 1isions, Prentice Hall. Blia, Delhi.
3. wwrence B.Morse: St iies for Business & I womics, Harper Colli
Levin, Richard lan'  vid S Rubin: Statist' 1oy Management, Pre .0 Jlall of India, Delh:
St LI Buawess Sriies, Pearson Uaucaticor (Second Editieniy. Ness Dielhi,
woda, R.Pr Statisties © Business and Econor . Macmillan Indial+  ~New Delhi.




MC: 106 COMPUTERAPPLICATIONS i BUSINESS AND ¢ L BER SECURITY

The examiner Is required fo set nine questions in nif The first questton will be compnism‘y/con\:".iing
i shorl questions (2 nncks each) covering the cntive syllabus. In addudon, eight more questuns will
be sel comprising {wo questions from excii unit, The students sisall e requirved (o aticaipt five
gquestions in all selecting ane question from cach unit in addition to compuisory Question Na. 1. Al
cuestions shall earry equal marks,

Time: 3 Hours Max. Marks: 70

UNIT 1
Comjuiter Hardware: computor system as information processing system; Computer system differenc. s- types of
computer systems, input deviees, output devices, stornge devieces; Personal compulers: PC and it main
compon. nis, hardware configur tion, factors influenci: . PC performance and ¢C as a virtual office suodern
Inforimation Technology: Bi v idea of Local Area Nonworks (LAN) and Wide Area Networks (W ) Eeamall;
Internet technologies, acoess devicus, coneept of a World Wide Web and Internet browsing; Multimedia.

BTN

Introduaaon to Operating sy-'cins: Seftware needs .perating  systems, app! cation software’s, pre anuning
lanp:ages; DOS; Windows - satest developments. MS Office; Intreduction of 4158,

R AR
Introduction to internet securify” “ccure: transactions, computer monitoring, and t ¢s of security threats o vrimes;

Corp-iute e-mail privacy: sev sty for internet tradir . clectronic security cb ionges, internet secur!  practices,
scourity profocols, cryptography and authentication, {irewalls, encryption techniques, biometric security.

CNIT-TY

Intro: .;lion‘lgf;:Cyber Laws: i Act 2000, various pro- sions of IT Act, regul oin of certifying author’ s, digital
siyaature certificates, dution of subseribers, penalticy and adjudication, the cyber regulations app..laie tribunal,
offenc. miscellaneous provis: s, latest amendments & i1 act 2000; World sv wario of eyber laws: 10 relating
to cuoor crimes,”hacking, -.wb vandals, cyber fr . and cheating, e-m: . spamming, cyber | inography,
inappropriate web l"'inj_king practices, demain name 'clispufésa copy right protettion in cyber world, software piracy,
softwe - patents, protection of -~ ber consumer in Indis d CPAT98S, eyber e aacts and Indian conlr et

RECO™ AMENDED READINY
CoAhmad, Fu Cyberdos cindia, Ploneer Bool o dew B Lasy Puls o,

Bakshi and Suri, Cyber and B~ commerce Lone, Bharia Publishing |louse, New Delhi.

narma,V., Hand Book + : Cyber Laws, Macmi®® 1 Publication.

singh, Y., Cyber Lan  Universal Law Publis! 1y Co.

o, Mansfield, Ron: The Compact Guide to Microsoll office; BPB pub!ication, Delhi.

4. .orton, peter: Workin ih IBM-PC,BPB Puhl aions Delhi.

T O'Brian, JLA: Manac uent Infermation Syste . Tata McGraw Hill, ¥ ow Delhi.

6. Greenstein &Feinian, Elecironic Commere- Security, Risk Management and Control,
“ata MceGraw Hill,

. }_,J _f\._
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VIO 201 INTERNATIONA® GUSINESS \ﬁgf

The examiner is required (o sel nine frrestions in all, The firet question will be Comdkery consisting
ol short questions (Z marks each) eonering the entire syllo i, In addition, cight aore questions will
be sel conmprising two questions Trom each unit, The students shall be reyuired fo attempt five
questions in alf selecting one question from ench unit in addition Lo compulsory Orestion No. 1. Al
questions shatl carry equal marks.

Time: 3 Hours vMoax, Marks:
70
UNIT- 1

International B iness: Importance, nateie and scope; Manap: mient of international business cperations
complexities wid issues; IT and international usiness: India’s involvement in Internimticnal Business; Factors
affecting International Business: Social - Culwral, Eeconomic, Political, Legal .nd technological
advancement; Gl.balization - Features o+ .t Components, Advant s and Disadvantages

UNIT- 11
Thearies of fneerilional rade: Clavascal and medern theoric. of tornational e, Mode. o enty o

International Busine-s: Exporting, Licensiye I'ranchising, Cantrac ~lanufacturing, Trunke projects, Foreign
Direct Investment and Joint Ventures.

UNIT- 11

Multinationals (MNCs) in International Business: Issue in investment, technology (ransfor, pricing and
regulations, International collaborations ar | strategic alliances. Tvode barriers: @riff and on-tariff barriers,
optimal tariff;Ba’ .nce of payments; Ex¢ itge rate determinatior

UNIT- TV

lmel'nationil.’=_:i';cg_)_1'1fon1ic iﬁ'sﬁﬁi.pL;t_iOIES: WTQO, JMF,_:,'WorId Bank: “WTO and india; Repional Economic
Integration; Theory o customs union: Partic' and General Equilibeits o analysis, Emerging 1 - kets: BRICS and
ASEAN. '

RECOMMENDED RF ADINGS: i
[ Danoes, Joh+ ). Radebaugh, Lee | . and Daniel P. Sullis .o International Busiv - Exvironment and
Operations, Prentice Hall,
2. Czinkota, Ronl.inen and Molfett, Inte wional Business, Cen -+ Learning, 7%ed.
Griffin, Ricl W, and Pustay, Mic' 1 W, fuernational T ness: A Manageric'  espoctive, Prentice
Hall.
P, Charles, M 0L tnternational Busr s MeUraw Hill Coni v, New York,,
P.SubbaRae iiernational Business smatlaya Publishing 11 ..
Sharan, V. mvernational Business. coneept favirenment aud Stratepy, Pearson Educatio:

SN S
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MGy 202 FINANCIAL MA™ AGEMENT

The examiner is required (o set nine -juestions in all. The fir-1 question will be comuulsory consisting
of short questions (2 marks eacht covering the entire sy!libus. In addition, eighi moere questions will
be set comprising two questions from cach unit. The students shall be required to attempt five

questions in ol seleeting one questicn [rom each unit in addition to compulsory Ouestion No, 1, All
questions <hall carry equal marlk:

Pime: 3 Hours

Max, vlarks:
74

UNIT-1

Financial Manage inent: meaning, objecti- <z und scope; types of fisanvial decisions, risk-rean framework for

tinancial decision ~making; Time value of money: Capital Budgeting Docisions: nature, importance and types of

investiment decisior echniques of evaluati - capital budgeting deci- us, risk analysis in co: b budgeting.
UNIT-11

Capital Structure Decisiens: optimum capital structure; theories of capital structure; factors determining capital
structure. Sources ¢! ‘ong lerm and short fer - 1inance.Cost of Capitn! oncept and importanc: computations of
cost of various se sves of finance; weight - Gverage cost of capita!

UNIT-11]

Working Capital Maragement: Concept and 1opes of working capital. eperating cycie, deterinants of working
capital, estimatin of working capital + aivement; working o 1l policy: Managem o+ of cash, accounts
recelvables and! tuventories; financing . king capital.

UNIT-1V

Dividend Policy: I idend and its forms, ' +ies of dividend polic . thely impact on the  chue of a firm; types

ol dividend pol®. .. Corporate Restructi iz: Tvpes of business ¢ ibinations, motives of iorgers and acquisition
valuation ol wergers wd acquisitions.

RECOMMEM ;1) READINGS:

Vi Horne, James C., Fincoecal Aeaagement and Poiicy - Prentice Hall of india.
Pandes M., Financial Mana- o, Vikas Publishinge

Dare cwan, A, Corporate o e Theory and Prace ., John Witey & Sons
[anpton. lohn, Financial ccision Making, Engleveood CUETs, Prentice Hail lne.
Rhan. 0 & lain, PR, Fino- o/ Managemenr, MG - L

!J;_[:.':JJ %-_):“--




MC 03 Marketing .ianagement \f

The examiner js required o sel nine questions in all, The st question will be compulsory - ansisting
ol shorl questions © marks each) coverine tne entire syltabus. 1+ addition, cight more questions will
be set comprising two questions fron: cueh unit. 'The studens shall be required to attempl five
questions in all selecting one question from cach unit in addition to vompulsory Question Nao, 1, Al
questions shall carr . cqual marks.

Time : 3 Hours Max, Marks: 7o
Unit-}

Natrie, Scope and concer” of marketing, corpeiic orientations towar'. the marketplace; M uloting Mis;
Mirketing Environment and 2nvironment scanuing, Markeling information system and Murkeling rescarch;
Understanding consumer and industrial markets; Market scgmentation, Targeting and Positioning.

Unii-I1

Pro et decisions: product  ancept, classification products, product . product lile eyel oo product
“ovelopment, branding ackaging, and labellir. decisions; Pricing 1 ncisions: significance b e faotors
affecling pricing decisions, procedure of setling price. rricing methods, pricing policies and sirategies,

Unii-111

Dist.ibution channels and | .pistics management: 1:.ure, types and rolesof mtermediaries; factors 1ifuencing the
cnannel selection, intensity of markel coverag.:: Channel behaviour and Organization: conflict management,
vertical marketing system, horizontal marketing ouem, hybrid marketine system; Logistics r magement:
obj- iives and major decisir . areas of logistics.

Promotional and commtiiication decisionsf"p‘i‘h!;‘:gaion as communicalion, elements of promoiion mix, factors
mfluencing promotion mix, role of advertising, sales p+ snotion, personal selli: 2 and public relations

Unit-1v

Hobie marketing for the ong run: Trends in wketing practices, Int rual marketing, Socin!. responsible
¢ asketing, Marketing in | eimentation and contro., New issues in markeimg- Globalization, Consumerism, Green
markefing, Direct marketing, ™ctwork marketing, Eve: . marketing, Rural mar! ting, Ethics in marketi:

Y LCOMMENDED RIS DINGS:

LKotler, Philip & Arinstrong. 5, Principies of Marke " iy,

2.1 ter Philip, Marketing © ..nagement,

earreault, William Do & wleCarthy, Ir, 15 Jerone ., Basic Mirketing.
1.Crir otadKotabe, Markelis Management.

L1 aswamy, VO SO &Nar Lumard, S, Marketine  anagement: Planning  onrol,
“notler, Lane and Kefler . adarketing Managema., 14" edition.
7.Rai~saxena, Markeling M» agement,

8. iinivas, Case Studies i- ~darketing - Indian eo- Uxi,

“ slanton, Fundamentals ot Marketing.

10.Bevee and John Thill, Mar' . sing,

R Y
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:\IC%"ZU-I HUMAN 1 SOURCE MANAGE SITENT

The examiner is required o et nine questions in il The first question il he compulsory concisting
of short questions (2 marks cach) covering the cntire syliabus, In addistion, eight more questinns will
be sct comprising two questians from each unit. The students shall be required to aftempt e
questions in all sefecting «ue question from encl wnil in addition to carzpulsory Question No

\l
questions shall earey caual marks,

Time: 3 Hours

Max, Marks:
70

UNIT-1

Introductios : Coneept, Nature, Sc- w, Objective and hmpor nee of Human Resour: Management; Evolutt o of
Human *.csource Management: covironment of Hume. iResource Managemec:i: Personnel Manageront vs

Human Resource Management @ Role of | luman Resowrce Practitivners.

UNVL-1L

Acquisition o Hluman Resources * fluman Resource Plan o Recruitment-source o process: Selection Pr . oss
tests and -nterviews: Job Analy<i. Job Description and i+ Specification. Placem i1 and induction: Job Chuanges-
ransfor promoiion, demotion. Separation.

UNFi 1T

Fraining = i Development : Con and Importance of T uing, Types of Traini, . Methods of Traininp
Design -+ iraining Programmes . valuation of Training | . iccliveness; Executive sovelopment-Process -
Techmques:: Cirecr Planning aid Devilopment,

UNIT "

Performed Appraisal.; Concepl and Objectives: Job Lvaluatio-Concept, Process and Significance: of emplov. -
welfare he i and safety social sec 11y,

wellare,

Compisation : Aims and Coniponents of Employee R .auneration Maintenanc. vverview of employec
health and <0 sty social security.

RECUMMENDED READINGS:

Aswatl pipa, Ko, Human Resor - and Personnel May - aeni, Tata MeGraw 1!
Dee v, G, Human Resourc- danagentent, Pearson © ucation.

Venktesh DN &lyothi P Hne: Resowrce Managemen' Oxford University Pres -
Bohlar .+, G. & Snell, S., Hure . Resource Managent +engage Learning,
Patuk, B, Human Resow: v Management, PHI L aing

Rao V.5 P Human Resource Mo eement, Excel Books

Cascv Y., Managing Flin Jlesonrees, Trwin=Mer s HillL

L a2 by =

-} NLn
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MO 205 M JAGEMENT AND COS'T ACCOUNTING {f
The examiner is reguired to set nine questions in all, The first queston will e cowpulsory consisting
of short questions 2 marks each) covering (hie entire syllabus, o addition, ¢ight more juestions will
be set comprising o questions from cach unit, The students shall be required o attempt five
questions in all selecting one guestion rom cuch unit in addition fo compulsory Question Mo, 1. Al
questions shall ery y equal marks.

Time: 3 Hours Max, Marks: 70
UNIT- ]

Margement Accounting-Neture, Functions, Objecti=cs and Scope, Financi: ' Accounting vs, Cost A counting vs,
Nanagement Accounting; i2ole and Responsibilitivs of M'lmgcment Accountant in a Business Qreanization,
Cost Accounting: Meaning, cost concepts and classifications.

UNFE- I

Pradgetary Controlr Delation Installation of (b system: Classilieatier o1 the Budgets; Beharoural vapects, of
Budgeting. Standard Costing and Variance Analysis: (nnm,pt Semng, of Standurds; Am%ysm of differvnl types of
material, labour, overhead wid sales variances, o :

UNIT- T

Morginal Costing and Breui even analysis: Cost Volume- Profit Analveis; Different types of B uuk-even Points
and Charts; Application of Marginal costing to managerial decision making.

UNIT=AV

R- pensibility Acc

oncept and signiﬂr';::cg’;a Organi'sat]gﬂ'\l s{clure and Decentrali> .un; cost and
venefits of deceéntralization; Responsibility Centers: Post Centre, Revenue centre, Profit cenfre and Investment
cer ., Transfer pricing; Al'.inative Transfer Prick: . Methods. Divisional I' - formance Measureme Return on

~estment; Residual ir.ane; Economic . Va v Added and Return o sales; Non — Fipane il Performance

Meastres; Bqlanced Scorecard.

Al ,(,OMMENDED RYADINGS :
I, Anthony A: Atkinsor.. Robert S. Kaplan- A 'vanced Management A+ -ounting — Prentice Ha!l f India, N.
Delhi.
2. Chartes T. Horeren, Gary L. Sundens aed Williom O0 Strattes, jateed olion 1o Matrpcaent Y ce it
- Pearson Educatic: )elhi.
3. Bhatlacharyya, I varshi— Management * counting - Pearson.

4 Charles T. Horngren. Tieorge Foster and Srikrul M. Daller — Cost Acraunting @ A Manageris! “mphasis —
Prentice Hall of In ... New Delhi.
5. MY Khan, P vain — Management Account — Tata MaGraw Hii.

3




MO RESEARCH 3 HHIODOLOGIES

The examiner is requic i to set nine questions aoall. The first questic. will be compulsory e aaisting
ol shor( questions {2 marks cach) covering the entire syllabus. In wddition, eight more qusstions will
he ~et comprising two questions {rem each unit. The students shall b required to attempt iive
Loestions inoall selectis ; vne question from coci it in addition to

anpulsory Question Mo 1L All
questions shall carvs cqual marks,

Time: * ‘iours Max. *iarvhs:
70
UNIT

Introduction to Business Roscarch. Formulation of the research problem and develonment of researcii hypothescs.
Charactiistics of Good Researc’i, Lthics in Business Re-varch, Research Proce . Problem definition. ¥.wearch
Proce .. Research Design (E> ioratory Research, Dec iptive research and Ex:-iimental Research)

i1

Data cotioction, measurement oud scaling:  Secondar duta collection methn

gqualitative method- 1 data
colle

o, attitude measurent - and scaling, and que -onnaire designing. Sz pling Design: Samplin: conceps,
sunpling techniques, sampic size determination and data processing.
UM

Preliminevy data analysis and imerpretation: Univariate nd Bivariate analysis of data, Testing of hyp heses,
Anal - of variance technique - 1 one way and two wi - ANOVA), non-param i tests { chi-square (v run test,

o sumple and Lwo sampic sign test, Mann- Whitney U test, Wilcoxan Signed Rank Test and Kiuskal -Wallis
Test).

UNIT- 1V

Ads ance Data analysis tectuques:Correlation and regression analysis, Fooior Analysis, Diserimivani analysis,
Cluster ~alysis and multidimer “onal scaling. Report wriing and presentation of - -sults.

RECOMMENDED READINGS:
Lo hawla Deepak and N. wSondhi, Research M- odolegy, Vikas Publi® ag House Pvt.Ltd.
Malhotra K. Nares! ..« DasSatyabhushan . iarketing Research, T rson Edueation, New  olhi(Sixth
ol
thmund William G, I omess Research Methe - Thomson
Cooper Donald R & cinndler Pamela S, By woss Research Method:  ictraw Hill
500 Fotlari C R, Research Meothodology & Technique Now Age International Mablisher
6 arnneevselvam R, Re eh Methodology, Pr e Hall of India

‘e
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o T COMMERCE

The examiner is roeqguired to set nine gquestings in all, The first qiestion will be compulsoy consisting
of short questic» {2 marks each) cove g the entire syllabus 10 addition, eight mor - questions will
he set comprwsing {wo questions on each unit, The siuvdents shall be required 1o attempt five
questions in all seleciing one question froeo each nait in additien ¢ compulsory Questing No. [0 All
questions shall .oy equal marks.

e 3 Hours A, Marks:
1}

Linit |

introduction o Electr e Commerce: Meanie -, nature and scope; apphcation of e-commerce: - olution of World
Wide Web and its tuture. Framework of E-Commerce. Internet Service Provider.

Unit

aroduction HTML (Hx - v Text Markup Langu - <) Features of HTM! ot page explorer - T+ it page editor -
Features of front pace cditer-Creating and adding Web Pages adding I+ perdinks and enhancing . cb Pages.

Einit 111

Rusiness Models of E-Comnnerce; B2B, B2C, B2G and other models of e - commerce; B2 E-Commerce: nead
il alternative models - sing public and privee . camputer networks - B2B wading: E -mar’: sing-Traditional

web promotion: Wet counters: Web adverti cinents, B2C E-Commoweer Cataleging, Order pianning and order

aencration; Order selection and prioritization: Orvder scheduling, fultiiling wnd delivery, Ovder billing, Post sales
rvices.

Unit -1V

lectronic Payment . ciem: Types of paym u systems —e-cash and _wrrency servers, credi: curds. smart cards;
cetronic purses and debit cards; E-Conuynierce Andt Banking Industiry; E-Conunerce and Retail Indusiry, Intranet
wd Supply Chain Mar vment. Intranet and ¢ sorate Finance, The O porate Digital Library ost-Modernism
and the Web: Societ ! vifects.

RECOMMENDED ¢ ADINGS:

. Laudon, Kenneth ¢ and Carol Guercio Traver (2002) E -commeres: business,
technology, s+ .y, (New Delhi : Pear . Education).

2. Awad, Eliae L0 2007, Electronic O cnvercer From Vision - culfilment (New
Dethi: Pearson 17 facation).
3. Smith, P.R. ar . rave Chaffey (2004). - curketing eXcellence: 7 . Heart of eBusiness {1* Elsevier Ltd.)
4. Guide to Cv. v Lenvs - Rolmay D F o (Wadhwa, Nagpur
5.0 B-Commerce: 1) seph PHL

,’",1 }\,w
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The examiner is required to set nine questions in all. The first question will be compulsary consisting
of short questions (2 marks each) covering the entire syllabus in addition, eight mar questions will
be set comprising two questions from each unit, The students shall be requira o atiempt five
questions in all selecting one question froms each unit in addition (0 compulsory Questivu No. 1, All
questions shall caory equat Marks,

Time: 3 Hours RiLx, Marks:

y

Unit 1
strategic Management — An Introductiun — Evolution of business policy as a discipane - Concept of
strategic management - Characteristics of stratepic management — Defining strategy, Strateey {ormulation
- Stakeholders in Lusiness — Vision, mis+i wi and purpose '

Unig 1}
Strategic analysi nd chofve - Envirem ol Threat and Oppore aity Profife (ETOP: € anzational
Capability Protile- Strinegic Advantage Profile - Corporate Portiolio Analysis = SWO'T Analvsis -
Synergy and Dyscrygy

Unig [11
GAP Analysis — ' orter’s Five Forces Me il of competition — Me .insey’s 7s Framework i: 9 Cell
Model - Distinctive competitiveness - selection of matrix, change Driers

Unit kv
Strategy Evaluation - Importance — Symptoms of Malfunctioning of sirategy — Qrganization snarchies —
gy p ymp LN 2 tegy

Operations Contr © and Strategic Contro!  sMeasurement of perfr aance — Analyzing vart .ces - Role of
organizationa! systems (i evaluation ’ gk

RECOMMENDED EADINGS:

Kazmi; ‘Azhar, Bv ness Policy 2" ed.:

Thempson Jr. & our AL and Strickland 4 J. Strategic Managen- ni-Concept and Cases ~ " ed.
Ramaswamy, Stralegic Planning, formudation of Cerporate Staiegy.

Subba Rao; P., R+ mness Policy and Strate - Management.

Srivastava, R} adanagement Policy ¢ - Stiategic Managemer  oncepts, Skills and P wes

e i‘|
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MCF: 311 COM . i MIPORARY ISSUF* 15 ACCOUNTING

The examiner is required to set nive questions in all, The Gest question will be conpulsory consisting
of short uestions {2 marks enci s covering the entire « fiabus. In addition, et 1 more gucstions wit?
be ser comprising (wo quesians frem each unit. §he students shall be cequired o attempt e
questions in all selecting one question from each unit in «ldition to cempulsory Question No. 1. All
questior- shal earry cqual ma”

Time: 3 Hours May, Marks: 70

UNIT-1

Human Rescure swecounting: Meaning - o definition of HRAL T portance and objective o1 HRA, Limitations ©
HEA, Mesd i HRA for managers siodels of HRA. Scciii Accounting: Meanirz and Definition of Svaal

Accounting, Theorics of Secial accounting. Need and importance of Social Accounting, Current position of Social
Accounting in I, Role of corporate & il Accounting,

UNIT-11

[nflation Accountiny: Meaning and delinition of Inflation Accounting, Various models «!Inflalion Accounting.
Methods of In" .10on Accounting.Bran’ ‘ccounting: Overview o Brand Accountine mportance and role
Brand accow ing in corporate, variou . wsues and challenges n.sociated with Brand Ac: ounting,.

UNIT-1HI

International Dim-isions of accounting el control: Multinatiosl enterprise, Inier- netionalization of capital
markets, Inter sonalization of aceor ang profession. Op ional and conceptur’

sssue Foreign curren
translations. r.ahods and practices.

UNIT-1V

New Dimension »i Accounting: Meanine of GAAP, Introducti= 1o IFRS, Overview ot
position of I and Indian GAAP. « overnment influences  + financial reporting
accounting. . vivonmental accounting:

iFRS, Comparative
ntraduction to forem

RECOMMEN"+ 1) READINGS:
I Mt avid Haddock, John Prive, & Michael Faring, Oy Jdege Accounting: A
2. Contemypary Approach, Tata Mo auw Hill.

3. Stever - Dragg, Interpretatic: d Application of Ger ily decepied Accoun
A0 Privopdes 2071 John Wilev

5.0 Ken Mar "l Steve Arnold, JFRS - anversion: Issues, T cations, Insighis, Jon: *iley,
6. Cliftor . Brands and Brand | iohn Wiley,
TooTev Crinaacial decommine. Sosian Dook Pet, Limite.




AT 312 PRINC LES OF BANKING 8D INSURANCE {

The examiner is required to set nine questions in all, The Tirst question will be compulvarycansisting
of short questin s (2 marks each) cove “ing the entire syllabn . In addition, cight meve questions will
he set LO!HI;’i‘lH;‘ two questions Brom ench unit, The <udents shall be required to .L![mnp[ five

questions in all selecting one question from cach unit in addition to compulsory Question No. 1, All
questions shalt ey equal marks,

Time: 3 Hours Max. Marks: 70
UNIT.I
Introduction to Insurance: \ficaninfﬁ Types of insurance; Principles of incurance; Impartant insurance policies in

vile and Non-life Insur.oce; IRDA and its role o tnsurance seclor in [»ie Liberalization of In.arance induslry in
India; Insurance busiiess Upeaa ions, Concep: und implications of Bunassurance.

UNIT-TI

insurance Environment: bnternal, External, Leeal and Commercial, Cmparative Fovironme ot of Incustice
susiness, Insurance v -codure - Settlement of  fuims under life and o dile insurance.

UNET-1TL
Introduction to Banling: Meaning, functioris, importance and growih of banking sectorin India. Role of RBI in
Credit and Monetary Planning, Capital Adequacy and Capital Planning. Securities for Bank Advunces: Forms of

weeurities and precautic s faken by Banks in ac. spling these securities

U NIT—IV

Guarantees: Contrai of Gummlee 'mcl coriiitcl of |ndcmnn Guieantee as Banker's Securiy. Banker Customer
Retationship; Contemporary” Issues in Banking' NPA and’ Capital Ad-quacy Norms in Indian Banks.Receni
Jdevelopments in Band !y and Tasurance in Ind ' g

RECOMMENDED READINGS:: .
I. Guishan, 8.5 aw and Practices of R .ing in India.

2. Gaungully. . sshok, Insuance Manag.inent, New Age Publisixis, New Delhi.

3. Valshncy P.N., Ranking Law and Practi- -, Sullan:Chand & Son: New Delhi

4. Cox, Davzd F*inents of Banking; Jol .Jurray, London.

5. Mehta, RR .., Fundamental of Bar. ang; Himalaya Publiching House  Co., N, Dellu
0. Nigam, B.M.L.. Bunking Law and Practt - [Zonark Publishers, T ihi.

Iy
y y .
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;\"E@Ft TS DIRECT ™ X LAWS AND PR TICES

The csaminer is required o et nine questions in all The [irst question witt e compulsory consicf g
! chort guestions (2 mes s cach) covering the cutire syllabus, In addi on, cight more questic . will
he sel comprising v o questions from each unit. The students shadl be required te aticmpl five
gue-iions in all selecting one question from each vnit in addition w comubory Question No, 1. 4l
« oestions shall eavey e D marks,

Time: 3 Hours ax, Marks: 70
bosfr-1

Rasic ¢+ wpis of incone tax: cssment Year, Previoe Yeur, Persan, Assese - Iacome, Agricubtura!

Resilontial Status and incidooe of tax for individizd, HUF and Companv.  fncomes Exempt fron Lax, Tax

plaming, tax avoidance and tax eva fon.

UNI ]

EERTHITN

lncome and v computation under the head Salaries. House Property, Profits and Gains of business and profoaion,
Capital * 1ins and Other source:

UNTT-11E
Set o' awd carry forward of 'ones, Clubbing of inerswl Deduction of tax »e owrce, Advance payir i of tax,
Deductions from gross total income
UNY .V

Assessment of individuals and 1

HEC Return of Income: Compuisory filing of returns based upon economic
eritericr  torms of Return, Ty

~ol Assessments, Intree ction to Wealth Tax A and Gift Tax Act.
RECOMSIUNDED READING<:
i dathotra HLC,, fncone

aw and Practice, Sahit . thawan Publication

sinehomia VI Student Guide 1o Income T, Faxiann’s Publication
H

[ S

1B Income Tax Lo and Practice
anghania VUK, Direet wes: Law and Practic

I

anmann’s Publication

" ind "

N
."‘1;
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VO 314 INVESTMENT MANAGE®R o N'T \‘-é

The examiner is required to sel nine guestions in all, ‘The [irst question will be comp .isory cmmsimu
ol short questons (2 marks cach) covering (e entire syHatus. In addition, eight misre questions will
be set cowmprising two questions from each unit. The student(s shall be requeired {o .ll(uupl five
questions in all selecting one question rom each unif in addition {o compulsory Ghestion No. [, All
quesiions sheli carry equal marks.

“Uime: 3 Tours
7

wlhax, Muarks:

UNIT I
Liements of investmert-. nature and importans  of [inancial assets, corvept of return and risk wvestment process,
assels classes and financial instruments; Sceurity markets: basics of primary markets and sex wndary markets.

UNIT H]
Security Analysis. Fundamental analysis-cconomic analysis, indu.ry analysis and company analvsisy technjoul
wmalysis; efficient marke: theory,

UNIT L1
Modern Investment Thuory: rationale and inwortance of investment in portfolio; | Portfolio wicction problem-
measurement of risk and return of investient portfolio, investors uiility function and its hehavior; Portfolio

analysis- Mean-Variant Portfolio Frontier, Separation Theorem, The Markowitz Portfolio. Optimization Model and
Market model.

UNIT IV

Assel pricing and pmfommnce Capiial asset pricing:model-methodology, capital market line, security market line,
CAPM and Index Mo s, f\;b‘m_’lge Pricing T wory; Bostfolio JEI_;f(}IE! .wce evaluation measur

ECOMMENDED REA DJNGS

I. Bodi€Zi Al : Kane Alan J, M_alcuc avestments, MacGraw il Publication.

2. Bailey,R: ., The Economrcs of Fiancial Markes, Cambrivge Umvcnsny Press

3. Shalpc, Wllinm -etal, fnvesiment, New Delhi, Preatice Hall 1 India.

4. Reilly, Frar' K. & Brown, Keith Invesiment Analys’  and Portfolio Mana 1ent, South-Western
' Cengage | L:Lu'ning India Pvt. Ltd '

5. Fischer, Donal' 5. & lordan, Ronald | Security Analvsis o Porifolio Managemer Prentice Hall ol

Inclia.
6. Fuller, Runocll ). & Furrell, James o Modern hivesiment Secrrify Avalvsis, Mo Yorl MeGraw Tl

7. Alexander, Go v ). & Bailey, 1cr" Vo, dnvestment Analyse and Portfoliofdunager o, Dryden Press,
Thomson Le¢  aing.

X ) ) M’ L Fid
‘t/\_’g \_,C-‘\_,. . ‘) ﬂ/' ; | ,__a-://
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Time: 3 Taurs

n ;‘ 321 MARKETING (20 sERVICES

i'he examiner is reaqired to set nine questious in all. The first quesiton will be compulsor consisting
of short question .2 marks cach) cover’ - the entire syllabus. *o addition, cight mor- uestions will
he sel compiiuing two questions frow each unit. The stidents shali be required 1o attempt five
questions in all selecting one question from cach unit in addition o compulsors Question No, 1. All
questions shall ¢ vy equal marks.

Max MVarks: 70
UNIT 1

frteaduction to Services: 17 - Lmergence of Service b eonomy, Serviee and Tochnology, Characterist - of Services
ampared to Goods, & wee Marketing Mix. © oy model of Service Coaldity, Service classilt on, Marketing
framoewark and ehallonges in Service Business, manasing service productivity and differentiation,

UINIT 1Y

wwus on the Custome Consumer behaviow 1 Services. Customer  .pectation of Service  and Customer
perception of Service.. Customer defined sev. e standards, Elements iy an effective Service arketing Research

Psgamme, Building cw aner relationship, Re!tonship development uutegies, Reasons of < wvice Failure,
service recovery and ¢ iepies.

UNIET {1l

Atining Service design a+ | standards: Challenge- 1 Services, Innovation .ad design, Service Bleoncinting, new

tvice develepment - cess, Customer-defis o service standards. T vsical evidence and s of service,

Giuidelines for phvsical evidence strategies. nuporiant service industowes-Hospitadity and Tousan, Transportation,
siking and [nsurance. | seation and Entertaim 5it, Healtheare.

UNIT 1Y

sehivering and perfore o services: Emplove: role in service defiv -0 Customers role in rvice delivery,

Delivering services Uiough intermediaries st electronic channels, Suategies lor matching ooguacity and demand,
I wervice communics i challenges, Appro- vies to pricing service - Financial and Zeons - ne impact of

worvices.

ECOMMENDED RT" DINGS:

I. Christopher = ovelock, JochenWirty aid JayantaChatterjee. -ervices Marketing, &7 cdition,  Pearson
Education.

1)

Vatarie A Zeit' 1l Mary Jo Bitner, I* »ne D Gremler and * - Pandit. Service M w4 edition.
McGraw Hiii.

Srinivasan. Serv’  marketing: Indian O oxr. 2" edition, PHL.

1. Teresa Swar . ixawn lgeobucel. Hae ook of Service Marke . and Management, & Publication

o

.
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MCM: 322 CONSUMER BEH AL 10UR d{
The eximiuer is required {o set pine guestions in all. Phe first question will be compulsory’consisting
ol short quessons {2 marks cach) cosering the entive syllals s, In addition, eight 1 -ore questions will
be set comprising two questions from each unit. The students shadl be required to atlempt five
questions in all selecting one question Mom cach unit in addition to compulsory Quoestion No. i, Al
questions shall earry equal marks,

Time: 3 Hours Max, Marks: 70
UNIT - 1

Congumer Behaviour- fitroduction to consumer behaviour, Hs Reootw in Various Disciplines. Inlerrelationship
between Consumer tiehaviour and Marketing Strategy, Consumer I oscareh; Process, Resenolh Methods & Tools,
Types and its Relevance.

UNIT - H

Conswmer as an Individual -Consumer Neads aad Motivation. Gl Dhyimics of fMotivation Sleaaremend o
Motives, Personalit, and Consumer Behu cour; Nature, Theories - Puersanality and Scit Concept, Consuner
Perception and information Processing, Dynamics of Perception, Consumer Imagery, and Perceived Rish.
Learning & Consuirer Involvement; Meaning, Behavioural & Copritive Learning. Theoriec and application (o
marketing, Consurier Attitude; Meaning. Allitude Formation & © nunge, Relationship-ir i3ehaviour & Attitude
Formation, and Structural Models. '

CUNIT =111

Group Dynamics .nd Consumer Behavi wir - Reference -Gronr., Meaning, Types, #iucls, Relevance and
Applications, The Family; Binctions, Decision Ma};ing ana'ifﬁaiwli¥y Life Cycle, Social Class; Meaning, Types ol
Status, Lifestyle Pr-ies and Mobility in ¢ .cial Ci_asses, Méasiiie wnts, Influence of Cuture; Characteristics,
Measurements & <ore Values of Cultee, Sub Culral Aspec: on Consumer’ Mind  of Meaning, Types &
Understanding of Multiple Sub cultural Memborship Interaction &Inflnence,

UNIT -1V

Consumer Degision *aking Process- Persér i Influence arid the Op ion Leadership; Mear p and Dynamics of
Opinion Leaders': » Process, Measureme: .1 Opinion Leadershir oiffusion of Innovatic .. Process of Diffusion
& Adoption, Profile of Consumer lnnovator, Consumer Decision Making; Meaning ol Dovision, Levels of
Mecision Making.  onsumer Behaviow * dels. Current trends 4 ethical issues in ¢ somer Behavioural
Studies,

RECOMMEND! « READINGS:

I, Assael, 1., Consumer Behaviour and Marketing Action, Asian Books Private Limited, New Delhi,
Edition

Engel, 1. ' . Kollat, D.T,, Roger I Llackwell, R.D.'Cons =or behaviour, Holt M< wugal, 2" Edition.
Hawkins D, Mothersbaugh D., Consumor Behavior: Burlding Marketing Strateyy, 12" Fulition
Schiffmant ond Kanuk, L., Const: - Behavior, Prentice 11, 10th Edition

Schiffma 1., &Wisenblit, J., Cer amer Behaviour. Pren ¢ Hall PTR, 11" Editi.

Loudan, Consumer Behavior: Concepts and Applications Tata MceGraw-Hill Education Private Limited,
Noida, Uttee  cadesh, India, 4" Bdiv
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MO 323 ADVERTISING siANAGEMENT

The examirc is required to set nin- questions in all. The Tost question will be corjrulsory consisting
of short aestions (2 marks eact: . covering the entive < uibus, In wddition, eicls more questions will
Be sef comprising tweo questions from each unit. ¢ e stadents shall be required to attempt 1o
questions i all selecting one guestian from each unit in o idition to compulsory CGuestion No. 1. Al
question- hali carry equal mart -

Time: 3 Houwrs Mo+ Aarks: 70

UNIT |

The growth of ady ~osing and promotion, - evelution of IMC and - contemporary perspe .o A basic mudel ol
commaunicatior. snalvsis of the commi: oation process, Role of wiverlising in the mark g process, evaluatine
the sacial, cthical and ceonomic agpects of advertising and promotion.

UNIT 2
Participants in the - :ivertising process, Role s advertising agencies. 1 vpes of Ad agencies: & soincy compensation;
g £ g ¥ & ) P
Appraisal ol av

Lo An overview of coraner behaviour; Detere onng target audience: £ sumer decision-
making process.

UNIT 3

Determining i _iated marketing cor unication objectives. © SUMAR: An approw - w0 setting objective
tstablishing ad allecating the promcuonal budget. The fneportance of creativity 0 Advertising, Advert
creativity, Planv’ . Creative stralegy, ™ . creative challenge

Implementatio: .od evaluation.

it

fiiit
=

wl process, Creative  utegy development.

UNIT 4
Media planning -0 Strategy: Developy - the media plan, Febiishing media object™ es, Developing and
implementing * dia strategies, Evalun . and follew-up. Che teristics and evaluati-  of media: Print med-
support meais, Direct-marketing, luwret and interactive oudia, Sales promotion, ublic relation, Public v

corperate advert g, Monetary evali - onoand control. M- wring the effectiverr of the promotions’
progranmine.
RECOMMENT 1 READINGS
1. George b Belch, Michael A,V wh and Keyoor Pure . Advertising and ™ sotion. McGraw Flil
Educ
Rajeev Batrr, John G. Myas ard David A, Aaker. A ortising Management. 1% edition, Pearson
Educati

Lare . orey and Richard BIF ¢ siategic Advertising * nagement, 3" edition
Jack £.5° s and Rogers B. Bar - Advertising Media I'' uing,
Jaishri® nwvaney and Sheuti I Advertising Manage it 1% edition, Oxford

—avtord publishing

RS

Ay

shishing
6. Kroo Shah Advertising and baeerssd Marketing Communieations. Tata MoGraw i
pag £ =

by,

[
L
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MCM: 324 SALES AND DISTU i BUTION MANAGKES WNT %
The examiner is required to set nine questions in all. The first question wiil e compulsory a/()nstu
of short questiuns (2 marks cach) covering the entire syllabus. tn addition, cight hoere questions will
be set comprising two questions Jrom each unit, The students shall be required {o .1{lunpt five
questions in all selecting one question from each unit in addition to compulsory Question No. 1. All
questions shall carey equal marks.

Time: 3 Hours Max., Marks:
70
UNIT-I

Sales Management: Concept, Objectives ardi lunctions; Integrated sales and marketing «.anagement; Personal
selling: Personal sclling process; Theories of selling;Ethical ISSLICh Jn S¢‘1|€S management.

UNIT-I1

sales Planning: Importance, approaches and process of sales plannine. Sales forecasting; Sal. budgeting, Sales
Organization: Purpe <. principies and proc =~ of setting up a salec rganization; Sales or izational structures:
Territory and Quotn Management: Need, ;uuu,dum for setting up sales territories; Sales Guolas: Purpose, (ypes o
quoatas, administration of safes quolas: Managi the Sales-foree

UNIT-HI

Distribution management and marketing mix: Mt wketing channels: retailing and wholesahng, [ aribution channels:
role of distribution channel, factors affectine ance ofd stribution chiannels, channel manag:uent,, channel design
decision and distribution nﬂmsnty :

UNI]‘ I\’

introduction to Togistic management Nature, e, scope and evoiut:ov of logistic managemen' | olal cost concept,
concept of custom v service,! ]TIHJO' decici 1 area of” logistic; ‘Lo .stic-market and supy . chain management:
integrated logzsm sys{em Role ofh'mspu.muon and war housmn in ioglsnc management.

RBCOI\’JMLNDF? MI?/\DI\ECS'

I. Anderson, iiair, Bush, Professionui Sules Management, MuGraw 11311, Singapore.

2. DalrympleD.J . . W.J. Cron, Sales Mar ement- Concepts and ¢ ives, John Wiley, New ik,
3. Ford, Churelh i, Walker Managemer o sales force, MeGrav il Singapore.

4. Johnsen, L\niz Schewing, Sales Aiangement; McGraw Hill, Singapore.

5. Krik C.A. Sa!e- «anship, Taraporewala dombay

6. Lancaster C‘ " tling and Sales Manc nient, Macmillan, Nev. ., ielhi.

7. Stanton, W & R. Spiro, Manageient of Sales Force, McUraw Hill, Singapore

8. Stll, Richard, .| Edward, W. Cundif* & Norman, A.P. Gov .i. Sales Managemen:  ventice Hall, New
Delhi, '
Y. Ballu, Rovad He. Business Logiste stanagement, Englescod 51 New York, Pronte 10 1 i

10. Bowersox and  ier, Phisical distribut: Management, Tala Mo vaw HIlL, New Delhi.
I Havaidar Kri un K, and Cavale V.M Sules and distribution sunagemnt, Tata MeG o .o Hill, New Delhi.

5 , 5 [ o
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NISHEN HUMAN (ESQURCE DEVEL €S ENT

The “vaminer is required te et nine questions in ' The first question wi* he compulsory consi g
nishort questions (2 meoae each) covering the - vire syHabus. In addican, eight more questi- - will
he set camprising o questions from eacls anit. The students <Ll be required to attempt five
que-tions in all selecting one question from each vout in addition to comvulsory Question No. {1l
aenostions shall carey eor b marks,

Time: 3 Hoves
70

NMuox, Marioo

Course Cv siients:
Py

Foundati .. of Human Resource :ievelopment (HRD): F hwtion,Concept, Goalr < ienefits, Functions; [0 s and

Comyceeneies of HRD profes—ionals: Influence of HR? v Employee Behavicia: HRD and Learning: < hallenges
in FIRD.

(SRR A}

Framev:  for HRD: Assessine 1D needs. Designine .d developing effecti» - IR programs. Impl. onting
HRDY srograms, evaluating eltcctiveness of HRD Procians: Parpose, Models qnd Framework of Evaliction, HRD
Audit, Ethi-si Issues in Evaluation: [T Climate and Cultee

UsTE I

HRD # :hweations: Coaching ¢ dMentoring, Secializo . and Orientation, T uing and Developmer  «ureer
marv ement and developme: o Potential appraisal an. developiment, Success o Pianning. Employec counseling.,
Cuompete mapping, Organizat™ « Development and ¢ .nge, People Capabil™ Maturity Model (P 04a1),
Gualit- - Wark Life.

UNTT

Cowporary Tssues in HRT- HRD and Diversity-11i0) prosrams for cultwsiy diverse employees. dapting 10
Labour A et Changes, HIR D prosives o Indian and Inter ional organizations.

RECGMMENDED READL -0 5;
LB amaone, Werner, Hum sesource Developmer <engage Learning,

2 Aidar, UKo, Human - worce Developmenr - ord Publications
krishiavend, R., Huwan Resovice Developn 1, Fxeol Books.

000 e S P Human Res: v Development, Koy e

5 aw, TV Futire of 1T Maemillan Publishe odia

oo Raos VN Human Resovree Development, T periences, Tnterventions, stratecies, SAGE Publivations
7. aking Do, Hinan reses - development, Oxfor' aiversity Press India

8 artis, B, Hefley, W.» diller. SC AL The Pe apability Maturive del: Guidelines
o Ferproving Wark /oo, Poarsen Education,




MO 332 LABOURT WS %

The exuminer is required to sel nine questions in all. The [irst question will be compuisory cgonsi,\'[ing
ol shart questions (2 marks cach) covering the entire syllabus, In addition, eight more questions will
De set comprising twvo question . rom each unit. The students shall be required (o attempt My
questions in all seleeting one question Mrom each unit in addition 1o compuisory Question No, 1. All
questions sholl carry equal marks.

Time: 3 Hours Max. Marks: 70
UNIT-1

Introduction, Emergence, Need and Obje tives of Labour Laws: Principles ol Modern Labowr Laws, ClassilTeation
ol Labour Laws; 1LO. Indian Constitution and !abour Legislations,

UNIT-1I
Regulative Labour iaws: Trade Union Act industrial Dispute Act Faciory Act,
UNIT-11t

Wage-Related Labour Faws: Payment o Waee . et Minbmum W e Pavment of Bose A Pavnen of
Gratuity Act,
UNIT-1V

Social Security ! abour Laws: Workime:, Compensation Acl: Employees® State Inesrance Acl; Employec
Provident Fund and Mitcellaneous Provisions Act. |-

RECOMMENLED READINGS: -
Singh, B.D  LabourLaws for Man- s, Excel Books
Kapoor, ™0, Mercanitile Law, & 1ian Chand aind Sons.
Taxmannn’s Labour Laws, Taxmann Publishing Pvi. Ltd.
Sri VQS@.\%. - C., Industrial Relatic . and Labour Law, Vi' .. [Publishing House.
Latest T3, v Act of each Act.

O U N S & p—
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P ‘-r': 333 INDUSTRIAL I 0 ATIONS

Phe examiner is required o set nine que\ln s in atl The first quessain will be compulsor consisting
of short question- .2 marks each) coveri.; the entire syllabus. 7o addition, eight more questions will
he set compriving Lwo questions from c.l(h unit. The students shadl be required w attempt five

questions in all seleciing one guestion from cach unit in addition £ compulsory Questios No, i, All
questions shall e« v equal marks.

Finre: 3 Hours Max, Mark- ‘4
UNIT-1

[nd -irial Relations: Con 1, evolution, signific e, perspectives and crganization; Anatom 0 industrial

sationss Industrial relar s und the State: Trad  ions: Concept, sign’ ance, types, approach. - and obyjectives,
Problems of trade vnions in tndia and recommendations of National Commistion on labour for strevethening of
o unions,

UINTT-TH

¢ clicetive Bargaining:  soept, importance ar© process of bargainin Puarlicipative Manag: - cui; Forms of
worker™s participation i manacement; Tripariie and hipartite bodies: Standing order and Grievance mocedure;
Co - of Discipline.

UNIT-1IT

I strial Disputes: Const suion and Beard of coo hation: Arbitration: t . and evaluation; Ad:
faer System, Model privoiples for reference of Jispule to adjudication.

sadtion: Three

UNIT-TV
Moadra and international Seenario of Industrial relations:  Industrial Reliions and Tecimologio: Change;
[ witrial Relations and * ) TLO and Industri=! clations: Legal Fram- ok of Indusirial Rel: s Industrial
Swlations systems in e o UK USA and Japn:

VO COMMENDED RE - INGS:

o Mamoria&Manoria, Oynamies of Industri. Kelations, Himalaya Pushishine House.

2. hland, I R., The Fune - Industrial Relation: SHpe.
Duavar; R.S., Person Janagement and '’ rial Relations: Vikas v <lishing House Pyt 11
+. Manappa, A, Tndenial Reladions, Tata Moraw Hitl Publishing Company 1,
3o rwiveds RS, Manae: - Human Resources ave Industrial Relations. O sutia Publishing Com* v,

srivatava: S.C., fnd: ol Relations and Lol- . Laws, Vikas Publisl? .« louse Pyt Ltd.
VenkataRatnam, © . Jaclvsirial Relations. Oxtord University Pres..,
2 canaSen, Indusirial ' ons in India, Maemi® o India Lid.




MO 334 LEADERSHIP * vV NAMICS .§
The exanslier is required to set +ine questions in all, Tl first question will he compulsory consistine
ol shors questions (2 marks eaely covering the enfive syllabus. ey addition. vight more guestiony il
be sel comprising two questions from each unii. The students shall he required to attempi lve
questions in sl selecting one g -fion from each unit i addition to compule oy Question No, 1. AT
questinas shall carry equal neaks.

Time : 3 Hours Muax, Marks: 70
UNTET

Leadership Dynamics: Concept, Lendorship and Managemrui, Leadership and Power, Successful Leader-iip
versus Effective Leadership.

UNFT-TI

Leadership Appr ches: Trait Approach tichavioural Approact  Situational Approacl:  ontingeney Approse’
Path Goal Apy. auch,
UMt -1

Leadership Si,ies: Autocratic, Demwcratic, Participative, Sappoertive, Free- rein; Comparative Analysis ol
Leadership Styles, Building Effective Leadership Styles, Leadership Styles of Famous Persenalities.

UNIT-IV

Centemporary I« s in Leadership: Chy cnatic Leadership, W ..cn Leadership, Multi- 1ural Leadership, Tem
Leadership, -2ies in Leadership, Serm .t Leadership, Transac: ol and Transformaticaul leadlership,

RECOMMENT 1) READINGS:; L
I, Northouse, 6P, Leadu_s};fp. Theory and Practic
2. Yukl, G, T eadership in Organizat s, Pearson.
3. Hersey " . Blanchard, K., and Linson, D.E., Manage - ni of Organisational
Belei:ionr, PHI.

é, Sape P{lb:[iéﬂliﬂhs.

4. Dafl, L. R Pheleadership Exper’ ice, Cengage Learnine
5. Haldar.' . K., Leadership and 1 . Building, Oxford U iversity Press,
6.

Tripaten, DK Team Buildiuy, and Leadership, Himalaya Publishing House.

oy i
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MC: 01 CORPORA™ . GOVERNANCE A 13 BUSINESS ETHIZ e

Fhe exmner s requived (0 set ane questions in all, T first question will b vompulsory consistin
of shor questions (2 marks v.eh) cover ing the entire syllabus. In addition, vight mere questions s ill
be set comprising twe questions rom each unit. The students shall be requived (o atiempt {ive
question s all selecting one qu:stion from cach unit . addition to compulr vy Question No. 1. AV
questias shall carry equal noavics,

Time: 3 [ours Max, WMarks: 70
IINIT !

Evolution of corvorate governance; devels: pments in India; regulzory framework of carp - ate governance in Inds
SEBI guidelines on corporate governane; acf’mms in the Companies Act,

UNIT-1I
Corporate manragement vs. governance; internal conslituents of the corporate governunce; key managerial
personnel (KMI"i chairman- qualities 1 4 chairman, powers  cwponsibilities and b oo« of a chairman: ol
executive of 1 = {CEOY. role and res: wsibilities of the CFO

UNUE-11T
Introduction 1o Business Ethics: The concept; nature and growing significance of Gthics in Business, Lthical

Principles i m Rr ness, Bthics in Manac ent, Theones of Buriness Ethics, Elth"&.! =« s in Business, Busim
Ethicsin 21 < entur v,

UNIT-1Y

Ethics in various finctional areas of Business: LtthS in Fipance. Lthics in HRM, Ethics "o Marketing, Ethics in
Production and * suanon M'maﬁemem

RECOMMENDED READINGS:
b, M*l“.n Christine A., Corp i Governance (Indicr radition), Oxford Unive oty Press, Delhi.

2. Tiowield, Michael, and . vian Murray, Corporalc :\e’A[?OHS.’b.’]!D' Oxford Linversily Press.

3. I rancesco Perrind, S{L{dﬂo, ait Antonio Tencati; Develuping Corporate Socia’ esponsibility-A
Ere wean Perspective, Edv. v Elgar,

4. “haeme, 1P, Corporate < overnance; Business Fines & CSR, Ane Books « v Lid, New Delhi.

5. Manv ! G Velasquez, Husine + Ethics, Péarson Prenti- - Hall.

6. Ree dranath B &Narayar 5., Business Ethics, V- Ju Publications Pyvt. 1
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M@ 407 INDIAN 7 ¢ ONOMY

The caaminer is required 1 set nine questions in 6 Phe first question wiiz be conpulsory consivenig
o shvort questions (2 mas by each) covering the cntire syllabus. fn addizon, eight more questinas will
be set comprising Gwo guestions from each uwnit, The students shall be required fo attempt five

que~tions in all selecting one question Mrom each it in addifion to compuisory Question No, 1 Al
questions shall earry easal marks.

Time: 2 s
70

Max, Mart:

UNIT-J

Chanyi

¢ structure of Indian conomy: Objectives oo strategy of economic planning in IndiciRatonale of
platming undor New Economic Policy: New industrial pobicy {(1991); Privatization and economic reforinsg

Globallz onnand its impact on In-han ccanomy.
UNIT-TI

Humai resource and econonac development; Occorpwtional structure and cconomic development  Human
development in India; Natural resour-es, economic deveiepment and envirenmental desradation,

UNTT-111
Agricultr: . Trends in productic:: geographical spread «  aadern agriculture pr- ces: Green revolutior o its
effect Gilobalization and Indi.o agriculture; Agriculi . problems and their vasures; Poverty and pboainng in

Indu Food security in India; Smali scale industry in Indin: Organization of rural, micro, small and mediom
enterpric= - wredits.

UNEF-1V

Cont-porary Issues in Indise  conomy: Forelgn tre 2 oand its deficit; Governnent subsidies in Indb Issue of
compelitiveness of Indian manufactring sector: SLZ as 0 aalicy of industrial development; Land cetormy and
infrastr: ore bottlenecks in Indi cconomy.

RECOMMENDED READINGS:
1. at, Ruddar and Sunda: -  K.P.M., Indian Eear v, S.Chand& Co. Nev Dielhi.
Altuwalia, 1) Indus i Growth in India, O« University Press, N elhi.
3o Pees T The Indian Feoceomy @ Major Debate S50 Independence, Oxfer © University Press, New
Al
Lucas, F. B, &Papan " <. F.The Indian Ecer iy~ -Recent Developtuui and
5. labal Bl The Indian Econosy—Problems and Pro cets, Viking, New Dell




MCI: 411 . FINANCIAL STATUSTENT ANALYSIS L

The examiner is required to sel nine questions in all, The lirst question witl be computsory consisting
of short questions (2 marks e i) covering the catire Vitbus. In addition. <t more questions v
be st comprising two questions from cach unit. The students shall De required {0 attemp ive
(uestions in all selecting one question from each unit in addition to compulsasy Question No, [ All
questicus shall carry equal m- ks,

Time: 3 Hours Mux. Marks: 70
UNIT-]

Overview of [inancial statement analysiv Types and components Business analysis, by of analysis, financinl
stalement anab as preview, relevance o business decisions an sleps in analysing [, el statements: Finan
reporting ard analysis: Reporting eovironment, Form of the (inancial statemends, RS framework fin (he
preparation and presentation of financial stulements.

UNIT-I1

Accounting analvsist Analysis ol financing activities; Analysie of investing aclivitt .. Analysing invesline

activities and T tercorporate  investm (s Analysis of operati -y activities and incor:  waderstanding nietlee 4
FEVENUE and o penses,

UNIT-IT

Financial analysiz: Analysis of cash flow statements; Return on ‘invested capital ard profilabitity analysi
Prospective ar lysis: Projection proce: . projecting financiai « wements, application o yrospective analysis in
residual incoine, valuation model wnd trends ia value diivers: Short term iquidity analysis: working capital
analysis, operatie: activity analysis.

UNIT-v

Credit analysi © Liquidity and workir  capital, and -capital str ture and solvency; Fr- iy analysis and valus .
Earning pe:uisience, earning based cquity valuation and eaniing power and forecasiing for valuation; Buuding
blocks of {inancia! statement analysis ' '

RECOMM ' #DED READINGS:

Lo Wild, ot 1, Subramanyam, 1.1 and Halsey Rabert I Financial Statement 4 vwis, Nineth
editio lcGraw-Hill, New D .,

2. Bevoswin, Leopold AL, Finaucial Statement Analysis, McGraw-Hill International,
3. Foster. Cuorge. Financial Staten o Analysis,; Prentice 1Y 1,
4. Penm . Stephen F. Financic' iatement Analysis ans . curity Valuation, Mo w-Hill
It national,
500 Sticknes - lvde Pooand Brown, IR financiol R P St s il e
00 Dryde cpess,
1o Harnan, John b, Financi.: Decision Making. Prevuc Hall of India Pyt Lt New Delhi,
8. Levy. M nd Samal Ho, Capital © vestment and Franei. recision, Englewood ¢ s, Prentice Hall Ine
9. Van 1. ae, James C. Finanei- danagement and Poli- . Englewood Cliffs, P ice hall of India.
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1\1('3 412 MANAGEM: 51 OF FINANCIAL i RVICES

Phe examiner is reguived to set nine questio in all, The st e

aen will be compulsor - consisting
of short question- 2 marks each) coveri-

i the entire syllabus. i addition, cight morc questions will
he set compriving two questions from each unit, The students shall be required to atteupt five
questions in all selecring one question from cueh unit in addition *o compulsory Questic - No. 1. All
questions shall en: 5 equal marks.

Thmne: 3 Hours Ma~ starks: 70

UNIT-1
P mcial system: Meanine suportance and comps woiis. Financial Servic: o Meaning, nature, see - and Ly pes.

Baok building: Coneepi snd Mechanism of Booi Building; Significance und Benefits of Boolk Building: <econdary
marl-t- operation of Indian < ik market.

EINTT-11

D ositary: Coneept, Dep wiory participants; Fur wons of depository Sy
wsten in India.Credit (aing: Meaning and Ty pus: Benelits of Credit ¢
Ralir - Agencies; Objectives .l Funetions.

i Benefits of depositiy: Depository
ating o investors and compani-s. Credit

UNIT-11]
Lo wng: Concepl. Classif sion, Accounting, Lee. - and Tax Aspects of |

cactoring: Meaning, Claracteristics and Types o
Forfiiing,

+xing: Financial Evalu- o of Leasing.
f Factoring arrangenients, Factoring in India, Factoring vs.

UNTT-IV

v Cards: Coneept a0 significance: Types  credit cards, Credit  .od business in indis wounritization:
—oneept, Mode, Mechi o and Beneliciaries o securitization; Securitization in India. Venture Capital Meaning,
Mado ol Tinancing. Role an ' “unctions of Merchar mkers.

AECOMMENDED RIABINGS:

L Khan, MUY, M ocment of Financial & viees, MeGraw Hill.

Gordan, Eand'  Nutrajan, Emergine © vario of Financial 8 . cs. Himalaya Pubti-
Meidan, Av. v Brennet, M., Optice: | ricine Theory & Appiccation: | exington Bogics,
IKim, Suk and K1 Seung, Global Corp-wv Finance, Text and ¢ -5, Miami Florida, K.

¥ House,

fad
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M 413 CORPORATE TA . PLANNING ¢

The exnminer is required to sof nine guestions in all, " e [rst (uestion will "o compulsary consisii-
of shuirt questions (2 marle uch) cover ing the entie syllabus. In additie., cight more questior - will
he set comprising two questions from each unit. The studeats shali be required to .lem;)( five
questions in all seieeting one vuestion from each unit in addition to computary Question No. 1. "
quesiions shall carry equal wnrks.,

Time: 3 Hours "iax. Marks: 70
UNILT T

Basic Con.prs of Income Tax; Computation of Income wnder Different Heads ol Income, Set off and awry
forward ol Losscs Deductions and Excemptions; Additional Tax on Undistributed Profits.

UNTT i1
Meaning and Scope of Tax Plan . Difference betweer iy planning Tax F uon and Tux Avoeid
Residentin! atus and Tax inciden: v a Company: Comp  tion of Corparate Tas o Al

UNIT 11

Tax Planning with reference (¢ Location of Unde; taking, Tax Planning regarding Dividends Policy, Int
Corporate Dividends and Trans{ers -

:pm’r v

Tax Conside: wions in Respeet of < weific Managerial De. - ion like Make or I3 . Owr or Lease, Clo
Continue. “ule in Domestic Marke .. or Exports; Rephcem s and Capital BUdch,m Jcczsnons ete; Tax Pisnning,
in respect of Managerial Relmmu'%tam

RECOM' . .NDED READINGS | o
I Singhania; V'K and Singhanio “onica, Students” Gl 1o Income Tax, Taxm .

2 Sinvinia, V K.&Singhania  .upil, Direct Taxes Lo mid practice, Taxmann

3008 chania, VK and Sing!aiia, Monic, Corpore.. iax Planing and Busiess !m Procedures, Taanann

4. Ahujo G& Gupte, Ravi, Simy Hried Approach o Cm, caie Tax Planning an:’ anagement, Bharal
Hore private limited

5. Svawvas, B AL Handbool .y Corporate Tax Planinng, Tata McGraw, Hill,

6. dyengir A C. Sampat, Law of " come Tax, Bharat Hor

- ) |
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;‘\I(}": 414 PYTERNATIONAL FIR oNCE

The examiner is required to set nine questions in all. The first question will be comyulsory consisting
of short quesiions (2 marks each covering the entive syllibus, In addition, eigh’ suare questions will
be sel camprising Gvo questicos [rom cuch unit. The students shall be required to attempt five

questivns in all selecting one questine from each unit in adidition o compulsory Caestion No. 1. Al
questions «ull carry equal marke

Time: 3 Hours Moo Alarks: 70

UNIT-1

International Finae o Meaning, importan and scope. Camparie

c between internations! nance and domestic
finance. Evelutiog

ef the international suonetary financial sy<t-in. Foreign exchange siurket: Types of Foredn
Exchange Markets asi Transactions, Quotine Foreign Exchange Rat . Spread, Official ane

cree Market Rates,
Cross Currency Foo.os, Forward Rates.
UNLIT-H

Finance functior m multinational {irn stitutional structure w6 international finar 40 markels: cost and

availability ol snternational linancial tlows; international financial instruments. International working capiwi
management.

UNIT-H]

CAspects._of_inte ational._cash_manage: iz investment_critert  and borrowing—deci sy centralized versu

decentralized cash management; intevnational seceivables management. securitization of receivables. international
investment factore i benefits; direct and . ttulio investment: int

witional CAPM: capit’ wilgeting for foreign
direct investme:

UNIT-TV

Assessing and manacing political risk. Internntional aspects of raisine capital; determining #iancial structue of

foreign subsidiari o MNCs; financial ¢ os for an MNC and it veign affiliates; coste i risks of financing.

RECOMMENDED READINGS:
L. Eun o Resenik, Internations” snancial Management  ia MeGraw Hill, Nev  sothi.

2. Meirice D Levi, Internatic o Finonce, MeGraw-Hi . NY.

3. AL Buckboy, Multinational Finan - . Prentice-Hall of Indis: ~New Dethi

4, AL waprio, Multinational il Management, Pr ice-Hall, New Delhi
5.

Pt Apte, International Fit icial Management, Toso adeGraw-Hills, New T,




NICM: 42 RIFTAIL M NAGEMENT L
The examines is required fo s nine questions in all. The first question will be compulsory tonsisting
ol ort questions (2 marl cach) covering the erare syllabuos, ln addific o, cight wmore questios  wiil
e set comprising two guestions from each woit. The students shoil be required (o atteapt five

(uestions in all selecting one guestion from ench unit in addition o compulsory Question No, 1. Al
quetions shall earry equal auarks,

Timve: 3 Heorg Max, Marks: 7
[A NN

introducti-in (o Retail- Evolution of Retail, Organized Vs 'norganized retailing, R+ il Mix, Retail theory. b il
Cycle; Types of Retailers; Carcers in Retailing; Understanding Consumers.

NI

Retail Lo tions- Planned and Une coned, Retai! Site Loe on- Site Characteristic 1 rude Area Charaeter
Locatiaand Site Evaluation; Swre Lavoat and Desier. opace Managements Vi Merclusdising: AT pnens

UNY il

Merchand?.. Management- Proces . ierecasting Sales, Dex- loping Assortment Plar: .. National Brands and ~ wvate
Labels: <etail Pricing- Setting Rutail Prices, Price Adjr uaents, Pricing Strategics, Retail Communicalion Mix,

UNT™Y 1V

Informatior and Supply Chain:Mar-. sement- Information I ws, Logistics, Distribe: “un Centre. Contempor:
issues i+ wietail- Retail scenaric ™ {nternational and Nati sl Level, Technology ¢ - Retailing, e-retailing,
Challenges for traditional retail and e-retail, FDI in Rewail.

RECC AMENDED READING S:
o Leys Micheal, Weitz Bartor 4. And Pandit Ajay, 1+ ailing Management, T o1 MeGraw Hill, New 7 5
2. ' coman, Barry and Eve ., Joel R.; Retail Mar  cment; A Strategic A~ wroach; PHI/Pearson 17 L caiion;
New Nelhi e

LS

N cman, Andrew | & Cron, Peter; Retailing: ¥+ ronment & Operation  Jikas Publishing Mo dew
L, :
a Gilhers David; Retail Marketon Management: Pear o Pducation: Now gl

¢
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:\35’;’:\]: J22 RURAL MAUVLETING

f
The eviaiiner is reguived to = aine questions in all *he first question will T compalsory consisti:
ol &8t questions (2 marks cach) covering the ent o syllabus, In additios . cight more questions - ill
be set comprising Gwo questiun: lrom each unit, The wpudents shali be reqeired to attempt five
questic in all selecting one - sestion from each un™ .a addition to comps! ey Question No, 1, ©
quee ong shatl earry equat arks,

Time: 31l Max, Marks: 70

UNTL-]
Features, “ugnitie e, Scope and it s of rural wishers B tadiag Enviennental Cctors affecting st
markets; Chae g focus of corporate cards vural markers mographic and psye' caphic profile of e
consumey: + . sification of product  und services in Ru - warketing, rural der o oand problems in 4

marketiny.
UNTT-1

Agriculture - cling -Definition, S o, Coneept and Obico sy Differences in A eultural and Consuir
Marketing; ¢ straints in Agricultur’ narketing; Role of Ao _ulture in Economic I jopment of India; Rot
Governmenun Avcegltural Development: gribusiness; Lxport potontial for farm products upporting Services,

UNIT-11:

Cooperative ™ seting -Concept, 11 vy, Functions — Re .as for slow progre  of cooperative sccte
Advantages o Limitations of Orgaunr - d retailing in Agrl hi s and Outputs, Trend u Agri Marketing. Sueqdy
Chain Manugeers in Agri Business fe. Coti Chains, Organized v curement & waechonsd:

UNIT- 1*

Marketing Mi~ cor rural products; ITneutive distribution Che el like ITC B-Chor i, Godrej Adhar, 10
Shakti; Rele oo financial institution w rural marketing, R marketing strategic Oillerent models and .« e
studies of corporat vis Tata iKisin seva Kendra, Commodity mark:1 functioning ete.

RECOMMEM: 2D READINGS:

i, Achoya S0 S and Agarwal =5 L., Agricultural Marke

i in India, Oxford & 1011 Publishing Co.

2. D, Sublich Bhave, Agribusiness “ifanagement in indin -7 1 & Cases.

300 Avorn. L, Integrated Rural ' celepment, Scharnd.

4, Do, Vassal, Rural Development, Himalaya.

5. wvhishar, S L, Pelities and societs i Rural india, Inter Tnshen,

6. Porter lichael, E. Competitiv srategy. Free Press.

7. TP opalaswamy, Rural marieting- Environment, piunlems and stralegies

A J— li I,.fi/-‘“ﬂ.-"‘{ 627!‘! ~

et
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MCM: 427 INDUSTRIA .. MARKITING k;
;

The exuminer is required (o el nine guestions in 2L The [irst question witt he conipulsory cont tiny
ol .hort questions (2 maris each) covering the «atire syllabus. In addivon, cight more questic us will
be sel comprising (wo questions Irom eacl unit. The students shall be required (o altempt five
questions in all seleeting one question fram each wait in addition (o comnutsory Question No. 1 AH
areostions shall earry eov ¢ muarks.

Time: 3 Yours Max. M irls:
70
UNIT .

Nature and Scope of Industrial Marketing: Meaning and Concept of Indusirial Marketing, Differcnce betveen
[ndustrial ond Consumer Marketng, Economies of I fustrial Marketing Devand; Understanding It Gl
Markets: Types of Industeial Customers, Classification of Industrial Producis, and Marketing Tmplications oy
ditferent v comers and Different Product Types.

Un i1l

Organizat ol Buying and Buye Behaviour: Buyer Mo ves, Phases in Indust il Buying Process, T s of
Buyine situations, Buyer Seller Relationship, Moduis Of Industrial Buyer i3ehaviour, Industrial wlarketing
Research Process; [ndustrial Markel Segmentation, Target Markets arid Positioning,

Unit-114%

Product rategy: Meaning and “ oncept of an Industriz! 1 roduct, Deferminants + Product Mix, Industit:: Pracduet
Life Cycle and Strategies, New Product Development Process; Marketing Strategies far Product related Se- ices
and Pure wrvices; industrial Pri- ..y Decisions: Factors ! .+iuencing Pricing Dec’ uns, Pricing Strategier  ricing
Methe :

Ur iy

Industrial - astribution Channels . Marketing Logistic  Distinctive Nalure o Marketing Channels. e of
[ntere wiries Channel Desic Role of Logistics wid Customer Services i Indusirial Maiketizg, Major
contpoient “lajor decision aveas ol logistics, Total, Cet Approach. Industiis Marketing Communi on:
Develor: Industrial Commur: iion Programme, Re' of Personal Selling © ndustrinl Marketine  conal
Selliv: Process, Importance of Advertising, Sales Frometon amd Diveet Siaketio s Industrs
Strategic U nang, Implementing . Conlrolling in Inde Marketing

RECUMMPRDBDED READINGS:

I weeder, Robert R. Ind vainal Marketing: Analveas, Planning and Control. znglewaod ClLffs. New Jersey
Pee e Hall Inc,

Coavalder, Krishna i 1o astrial Marketing, TMY New Delhi.

Havalicr, Krishna K. i ext and Cases, 4™ ed., TMH. ™ w Deihi.

4. H {ichard ete. Industric - Marketing, Homewor  ilienis, Richard D. I+,

webster, F E. Industris’ «larketing Strategy, 2™ . New York, John W’lkJ

Ghe v Industrial Marketing ©xford University Pree

oakerjee, Industrial mart Cung, Excel Boaks Ind

) . @LJ;Q' - e _ N\

~ kgém—‘:// 'Uj-/\ ; i\_{’/z L J i
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MCM: 424 BRAND MANAGEA 4T

The examiner i cequired to setnine - stions in afl, The 11~ uestion will be conp Uy consisting
ol short que ons (2 marks each) o cring the entire syil' o5, In addition, eizht  ure questions will
be set conprising twvo questions from each unit, The student shall be required (o attempt five
guestions in ail .clecting one questior  um each unit in ad:d .on to compulsory € .iion No, 1. All
questions sl . carry equal marks.

Fime: 3 Hours
i

Max. Marks:
Unit-]

aiding terminelogy. . branding concepis nd awareness, brand sonality, brand hio urand identity,
vand loyalty, brand wiy, major brandine  Jisions: selecting a i name. brand exten: . decision, Fansily
verdis individual biond naoces, multiple brasding, seivate versus national bes Jing, importance of

waiding
Unit -1

wands versus produ randing challenges =+ opportunities, conee of brand equity, son: . and benefits of
brad equity, custonier tosed Brand equity, vesignine marketing programme @ built brand equity, 1 surement of
wd equity, Strategic  and management pr. », concept of Brand « wioning and re laun®  dentifying and
sstablishing brand pe- -Lioning and values,
Unit- TH

Planning and impleaentine brand markenay procrammes, desizaing morketing progruns, mvesuring and

crpreting brand pertos nee: developing a bt equity measurement il management syafesdesigning and
miplementing brandh wrategies, Brand buil - and communication. - Branding, handiing il naume changes
Unit- 1V

“
1

products and bran:t xtension, evaluating "~ uad extension opporiiies, reinforcing brve 5, revitalizing
vands, managing broo oover geographic f+ wdaries and market o uents. rationale for - g International,
elobal marketing programs- advantage and Jisadventage, standuwidization wersus customization. ~fobal brand
ategy Branding in st narketing, branding i secific sectors: retail. © ustrial, service brand

REFCOMMENDED READINGS:
I, Kavinlane Kot . Strategic Brand Mas ement. 3" Edition. Po- on Education,
2. David A Auler. Managing Brand |aguny, New York, Free Dress.
3. Don Cowley. the istanding brands. Koo page
4. LN Kapferer  wategic Brand Mame ent.




MCII: 437 TRAINING AND Ve  VELOPMIENT s?
1
The cxvwminer is required foosel nine questions in L The first question will be compelsory, consioting
o shart questivns (2 meaks eacli) covering the entire syllabus. by ad:haon, eight more quest vis will
be set comprising Gwo questions [rom each units Fhe students cuall be required to waempt five
quetions in all selecting one question from cach zoit in addition te compulsory Question No, . AR
coestinns shall carey o al marks,

Time: T ours Max. ™ arks:
70
UNIT-

Introduciion 1o Training and Development: Concept, Objectives, Types, Importance, Role ol Trainine and
Develap.eni in HRD, Role, Re ponsibilities and Challenees of Training Manav v, Strategic Training; ¢ . ervivw
of Trining Process.

UN" 1

Asgsessiment: Training Needs Assessment- QOrganizational analysis, Person analyvas, Task analysis; Obieclives (
Setting: * carning: Theories and frogram Design, Principics of Adult Learning, .

UNIT-1{1

Implumentation: Traditional ind Modern Training hiethods; Role of Tech-ulogy in Training; T aning Adds;
Traing Chimalte.

[ EANAY

Evaluat” i Concept, Process - ILivaluation, Evaluali designs, Training B tveness, Transfer of  uining,
Futei o of Training and Deve! iment.

RECC MENDED READIN . 5

1. o, ROAL Employee T uining and Developmen: . MeGraw Hill
2. Bl wed, PN, Thacker, 130 and Ram, VLA, Effer - ve Training: Systems, * ~wiegies and Practices .iyn
&l acon R 5
3. Beehe, AL Mqtlet, Toko & Roach, I Do, frainive and Developmens: Fohancug Connusnicats. . and
Leceship Skills, Atiynane acon, 2004,
g, cesler G Human Res ce Managemend, Prove co 1l of India ‘
Do Rao D s Pl Human Resooares amavenient, Facel 1

6. B ey, RO&Caple, J, 7 vheory & Practice of  ning, Kogan Page.
7. vnton. R&Pareek, UL, cruminge for Developnein, Sage Publications.
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1\;1 RSHERY LABOUR WELF» i AND SOCIAL SEC: RITY
e examiner is requic i (o set nine questior s all The first questic: will be compulsory « asting
ol short questions ¢ .aarks each) coverin: e entive syllabus, v idition, eight more ¢+ uons will
Be wet comprising (wo puestions from cach unit, The studenis shall be requived o attemp? five
.uestions in all selevi - one question from b unit in addition to mpulsory Question ™ . 1o All
questions shall car: equal marks,

Time  iiours Max. Mart 0
NIT-T
Labes  Welfare Activities: o ept and Signiticanc oigin of Labour W'« activities, Theorrs Labour
W oo Stantory Weltare £ cision in Factory Aci A8: Labour Welfare b st Labour Inspection: - ciem
| i-11

Critical * ctimate of Wettare Wk by Employers. Loo' Bodies and Trade 1 ons; Welfare ol Unornized
Laiws  {LOand Labour W'~

tNIT-TH

Som - .pecial Welfare Acii st Grain Shop Faoo ics, Educational Faco s, Medical and e cntation.
Worers edneation scheme - adustrial safety; Indust @ housing: Industrial b Industrial hygiene

AR A%

social © curity: Concept andl T portance;  Bmployer- Compensation in tndio Sickness Insurance 0 india
Unesoyment Insurance i+ Jdia; O3 Age and 1+ ity Security; Social  ccurity Measures in ' selected
Coasrtes (FBngland, Japan < G5 A

RITC CHAIMENDED REAL 5t
i Dade Yoder, Porvor i Mapaeement and Dilosirial Relations, Tata wicoraw Hill,
Y jonappa, Arun, fadie d Relations, Tata MeGe oy FIIL
Sharma, AM., Asyn o of Labowr Welfare ao: wcial Securiny, Himal - Publishing House
1 Sivarethinamohan, i fndusrrial Relation e Labome Welfare, PHI Learnine Private Lid




MCH: £33 INTERPERSO™ vL BEHAVIOUR AMU GROUP I)YNAMI__‘%’

The examiner is required o set nine questions in a1l The first question will be compulsory ponsiting
~tshort questions 2 neciy each) covering the entive syllabus. Inaddion, eight more guest™ s will
be set comprising fao questions from eaco unit. The students <hall be required (o o fiempt live
guestions in all selecting sne question from each voif in addition to compulsary Quesiion Noo 1.0 Al
~uestions shall carry eqnsl marks.

Time: 3 ddours Mox, Wl 76
HNTT-1

Group dynamic: fypes of «oups, stages of group Jdevelopment and cha e Group cohesivene . Taclors
coninbuting 1o group cohesiveness, Influence processes- power and politics in groups.

Uiz

loterpersonal communication: Pncertainty reduction wory, Social exchanee theory, Cognitive & agiiee
theors  [nterpersonal wwaren - and feedback proces ransacticaat Analy L Tnterpersonal frust coiho
aid vooperalion

USEr3

Group decigion malking: The Vroom Yettoin Model. Tuchniques of group i zision making, Advant:pes and
disad .atages of group decisi 4 making; Group syner .. Team building,

B

Tnter-group relation and conflict: nature and types of conflicts, causes of conflicts and remedial measures of
group - nflicts, Role of Ner fucon in group confli i5; distributive and-in grative negotiation, '+ party
negsuon; Fundamental int personal relations orie - «ion (FIRO-B). -

RIECCGVMMENDED READ LS

Vo Bennis, W Q. Lysay iz Inferpersonal Dynamics. Dorsey Press.

L Relb, B, Grganize onal Behaviowr: dw v Criential Approach, En cwood ClifTs, Prentice -all Inc. .
Kolb, D., Qrger wtional Behaviour: Pr wical Readings jor Me: Lgement, Fnglewood C' i Prentice
Halt inc..
Muainiero, LA &7 nley C L., Developine  anagerial Skills in O Crentice Hall of India.
S0 o Maore, M DL S G dhvaenineions: Ui wensding the Hlonan 1 cnsions, Save.
oo Chdan, Josoorgant tionad Behaviow, Vil Pablication.

L)
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\fé('!l: ERE CLOBAL HUMAN RESOURCE MAMA DMENT

The oo niner is required to - pine questions in b de first question witl - compulsory consist:
of - ot questions (2 mart cach) covering the e e syllabus, Inadditie | cight more question- .l
bo set comprising {wo guestions 'rom each wait, The students shall be requived to altenipt five
gquesiiooy inall selecting one estion from each v addition to comp:? ary Questivn No, |
que ons shall earry equal aarks,

Time: 3 18 Max. Marks: 70
UMNITL-1
Human o cultueal Variables w0 dabal Organizations: dwoee wnd values, € o Cubvieal Differencs

Manugerial i dions
UNIT-t

Cultures in ¢ azations and Hofsted study = Cultural divee ons and their HR and - nagerial implications
UNIT-11

Evolution « ilobal Organizations:  joss Cultural Leader! o Motivation and Dec: ton Making, Cross Ozl

Communication ~«d Negotiation.

UNIT-1%

Fluman Resonr danagement in Glol © Organizations: Select 0 Souwrce eriieria for © crnational Assignmers
Compensuii- - ad Appraisal Systen

RECOMMENT LD READINGS:

IooAdt DL Bwrernational D0 asions of Organizatico . Behaviour, Kent Pul ations.
2. Dartiett, Coand Ghoshal, S, Franseational Manascsieir: t v, Cases ancd Readines 7o
3.0 Crose sder Management. e o

4

Do og, Pl dternationa! camensions of Fuman i owree Masagement, Y. adsworth.
3 lolstede <o, Cultines Conseguen-e International Difter -ces in Work Related Viodues,
4. Sage

7. Noas, D0 & Pulfer, SN lanageient nternaticsal: Cases, Exercises i Readings,
8. West Prlshing,

G, Nes o R Daernational M cments Cross Cultis umensions, Blackwell

) Reaen, S Comparative wet Multinational Managcaent, Jobn Wiley.




OPEN BELEC” ivE PAPERS b
}
O - i COMMUNICATION D Wi LLS

G he examiner is requived {o set nine questions i all. The fivst questi=n will be compulsory ¢ usisting
ol shert questions (7 wmurks ench) covering she entire syllabus. Tn addition, eight more a. cxtions will
he sel comprising fwe questions from each unit. The students shatl be vequired o altemp( five
tpuestions in all selecling one question [rom e:ch unit in addition fa compulsory Question 7 u. 1. All
yuestions shall carry equal marks.

Time: & Hours Nax, Marks: 70
UNIT-I

ftruduction, Communication-An overview, definition ol Communication, Progess of Communication. |eatures,

Importee, Purpose of Profl donal communicatios Fole of oritical an' veative Thinkinge, | chnoin
Cos numnication, Role of Int. - culturad Communicat? s
UNIT-11

Forme of Communication, “erbal, Non-verbal, I.iapersonal, Interpersori, Mass Communicat: 11, Media
Cessmunication, Barriers to Communication, Different Types of Communicuiion Flow.
e UNIT-IL o

Fund-mentals of Communicniion, Communication ¢ hange, communicatior .uid Relationship. List g Skills,
Rucognition and Response. 3asic Business Documnts

- UNTT-TV
Job Literviews @ Introducticn, Definition, Process. wges in job Intervievw . lypes of Interviews ioparation,
Desirable qualities, know yourself

RECOMMENDED READINGS :

I Tona JoYoung, Founde uns of Business Comn- ication : An Integrati ~ Approach, Tata Mc ¢ .aw - Flill
cdition, New Delhi. ' . - !

2. Courtland L Bovee, John V. Thill and Avha Chatteriee “Business Conununication Toduy 10™ Fdition,

Foontice Hall

samay Kumar and Pup Lata “Communicatic . skilis” Oxford Univer o Press-2™ Edition.

Lo Bovee and Thill, Busiess Communication Ussentials, Person Education,

b T oeckerand Kaczmarek. - usiness Communicati- - Buitding Critical S1 7 MC Graw Hill Edur
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OF - 201 CUNDAMENTALY ¢ COMMERCE

The ¢ aineris required tv nine questions in ai! : he first question wil' - compulsory consis:

of sLoct questions (2 marh cach) covering the entoe syllnbus, In additing, cight more questions will
e set oo prising two questies trom each unit, Th
questi- 5 in all seleeting one estion from each ur
quesions shati carry equai asarks.

students shall be o gred to attempt v
in addition to comps vy Question No. 1. o

Time: 3 Hours

Max. Marks:
70

UNIT-|

Coneept and characteristics of business. Obicctives of business - Meanomic and sectul, role ot profit in busniess.
Classification ¢ .usiness activities: Ir:* .ry and Commerce. ' Jiustry - lypes: prim= | secondary, tertiar
Meaning and o types, Commerce - e types (internal, ex ual, wholesale and ret - .. and auxiliaries to e -

banking, inurance, rnsportation, varchor g, communication, and wdvertising. Business o Ly - Meaning, il
and causes.

UNIT-It
Personal Finance sMeaning and impaort ¢ Financial plannin:
Risk profilin- client data analysis. ¢ cvele, wealth oyl
Flexible.

deaning, process and e of financial plans -
Assel allocation: Steepic, Tactical, Fixed o

UNIT-11
Imvestment Manuenenl: meaning and bortance. Investiment o
funds, exchane iraded funds. Portfe!  management: meuani-
management. oeaning. types, imports e and assessment.
UNIT-1V
Tax plannine: 1 e terms of income ++ | advance tax, tax deds

cuest equity, debt, oot real estate, wutua!
2 construction, evabi- on and revision. 1o

caon at source, deducii: o under section 80C
CCC, 80 1) et 80 Gt Tuxation ol hivestment products; Retirement planning: Manascient of nomination, puoser
of attorney and witt

RECOMMUP SNDED READINGS:

I RKapoor It i R, Personal Finance e MeGraw-Hill comp waes,

20 Huane sianley S Cand Randa's saury Re, Znvestmen: alysis and Managei - Allyn and Bacon.
3.0 Gurgully, Ashok, Insurance sanagement, New Age Publishers, New Delhi

4, Ahuja. G & Gupta Ravi. Systeneiie Approach o Incom -+ iax, Allahabad, Bharet Law House.

3. Pandiv

security Analysis anst Cortfolio Management. © kas Publishing House “iew Delhi.
3 ¥ g




Q. 'y

BUS ESS ENVIRONMITR 5 o

Fe examinertis recaroed o set nine guesti s inall, The st gqueann will be compulsor consisting
of short questions (2 marks cach) covering the entire syllabus. ta addition, eight more questions will
e set comprising (wo questions [rom each unil. The students shail e required to atlempt live
questions in ull selee g one question frone vach unit in addition : computsory Questic No, [, Al
questions shall en: oy cqual marks,

Tihwe: 3 Hours Max, “harks: 70
[RINS NN

Favironment Concept mid Analyses: Internal and Externl envirenment, micro and macro environment: Glohal
business environment; Envirenmental scanning; Econ: e systems.

UNTT-I]
iacroeconomic indicatods; New Industrial policy resolution, 1991 and luest resolution in this policy; Fiseal and
Monetary policy and their Function and impact on morkets; Recent economic relorms in India; Priv suzation in
Intq

FONET-ELE
Types and concept of environtnent: economic, technii’agical, political and gevernment, Bemographic «ocial and
lee . tramework for busine . (Consumer protecticr Act, Competition Act « EMA and environme 4l prolection
wot); Financial eavironnenv financial system, stock market operations and regulations (SEBI).

ANTT-TV
link o vial labour environme  and tradé unions in I . Giobalization: Opr unities and challenge-. o MNCs in
Ty Foreign investme - in India; Trends in gluial trade and economic mitegration; Contempasary Issnes: trade

and cli=uate change, trade and “ood security; trade and “uance, trade Geopoliti:  and sustainable devel - ent,

JECOMMENDED READINGS:

Fooaisal Ahmed and M. ' arAdam. Business En aunents Tndien and (0 .. Perspective, PHY Cw Hicdhi
heranilam, Francis . eess Poviromiment, ) dva B Blship s

oo M SO &Purt, N T an Bcononiy, Hanaly aldishing Hoose

4. avathThapa, K., Busii s Environment, Excel  oks,

Bedi 8., Business /. vironment, Excel Bool ..
Paci Jastin, Business Envi ament, Tata MceGraw ' il
snomic Survey, Govt o India,

-~

|
. , b i (b’,)f/‘&\’ .
@ g o udst T
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)L - 401 FUNDAMEN D ALS OF LECONOMUE T RICS
t

H

Fime Allowed: 3710 vs fax, Marks: 70

The examin. . 15 required to set nin juestions in all. The £ . question will be s ulsory consisting
of short questions i2 marks each) coveriz the entive syliabus. Fo addition, eigli more aestions w ili
be sel comp: ..z bwo questions [« each unif, The st uis shall be rvequires o attempt five

questions i .il selecting one quest: i from each unit in v ation to compulsory *-uestion No. 1. All
questions shall coory equal marks,

UNIT-1
.ature, scope and mieology of econometrt simple Linear Regre o Model: Assumptiv: vrocedures and
properties of OLS v wator. Co-efficient o1 crmination, Tests of' i aficance, Maximum [+ ihood

Method.
UNTT-11

“odtiple Linear Regr s&i- + Analysis: Method of b1 squares, Properties <+ LS estimator, Lest of

sgressien co- LH © K2 and adjusted R° zeonometric Probler:  Muiticollinearity, A
Hetroscedasticity.

‘antficance of
~orrelation and

UNIT-TH

Dummy variables-2 are and uses, Regressic . on dummy variables.  cgression on Dununy opendent Variable-
_ basic idea of the Tin . Probability Model «7 M), Probit and Logit *'odels. Dynamiv Evones cric Models:
Loyck distributed lae + wel, the adaptive expe - on model, and the poo il adjustment model.

UNIT-IV
Simultaneous Eouacon Models: Structural, Reduced and final foree., [dentification-Order «.d rank conditions,
“ichods for estimating 0 simultaneous maodels Fasic idea of lmlmc't It Square {15y and T Stage Least

square (2SLS) metho ' seemingly Unrelated ' cressions (SUR). SUF isus OLS.

RECOMMENDED RIVADINGS:

L. Greene, Willian H., Feorometric Anigpsis, Macmilian,

3. Johnston, J., Fean sanetric Methods, MeGray -Hill.

3. Gujrati. Dame ¢ N Basic Eeenaier o, MeGraw-Hill.

4. Stock 1oUd Watson MOW. futeodction to Eeonomeirics. ~dadison-Wesley Series
Economics, 2md Volition.

S, Koutsoyviannes AL, Theery of Econee: ores, Harper & Row.

6. Kmenta, | . aeory of Econometrics. »tacmilan.
7. Maddala, G.S.. feaduction to Feonomenios, Macmillan,




